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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by Power’s Studio 


J. P. (Buzz) Power 





this one in 1940 


of Duluth, Minnesota 


this one in 1950 


and both were delivered in Gross Mounts 


nof on 


our 


please write 


information 


in 


“The pictures are of our oldest daughter, 
Avis, who is now fourteen. “Little Refugee” 
(the tears) won a silver cup and a blue 
ribbon at the 1940 Minnesota Convention. 
The other photograph was taken ten 
years later. 

‘As for myself, | have been in photo- 
graphy for twenty-seven years. The first 
ten were spent learning by working for 
about thirty or more phhotographers from 
California to New York. It all started in 
Casper, Wyoming, where | worked in a 
studio after high school. I’m a member 
of the National and Minnesota Asso- 
ciations 


‘My wife, Jo, and | went into business in 


June 1935 in Duluth and began using 
Gross Mounts a few months later. We have 
been using them ever since. We consider 
Gross Mounts the best—and we would 
never risk ruining the appearance of our 
photographs with inferior mounts. 


“At that, good as your mounts are, there's 


something just as important—your people 
One of the main reasons for our long and 
happy relationship with Gross is men like 
Forrest Herrick, Bob Gross and the Master, 
Mr. Gross, Sr.’ 


J. P. (Buzz) and Jo Power 


POWER’S STUDIO 
Duluth, Minn. 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


TOLEDO 12, OHIO 


nerementen 


| 
| 
| 
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Brides 
are 
more 
beautiful 
on 
Ansco 
Superpan 


Press! 


You'll tnd Ansco Superpan Press Film is 
é Gandy gee 
your perfect choice for lovelier bridal pic- 

tures. 
The extra speed of this improved type 
| Spi | : | 
panchromatic flm gives you the freedom 


of short exposures, and the advantages of 


a beautifully balanced emulsion that gives 
excellent results with all common light 
sources- daylight, incandescent, fluores- 
cent, fashbulb or high speed flash tubes. 
This remarkable flm also gives you com- 
plete control of negative contrast. You can 








produce negatives ranging from the softest 
“portrait quality” to the most brilliant 
gradations wanted for dramatic effects 

all by simple variations of negative develop- 


ing time! 


Next time you're making bridal pictures, 
try a few holders of Ansco Superpan Press 
See for vourself how much this hlm can 
help your work! ANSCO, Binghamton, 
New York. A Division of General Ani- 
line & Film Corporation. “From Research t 
Reality.” 


THE WELCH => ae A NEW PHOTOMETER 


DENSICHRON serie erotogapner 
SS 


And Photofinisher 


FOR PROJECTION PRINTING 
EXPOSURE CONTROL 


READ CORRECT EXPOSURE TIME 
IN SECONDS ON LARGE- 
ILLUMINATED METER DIAL— 


When the high light area of a negative is 
projected on to the Densichron probe 
unit on the easel of an enlarger, as shown 
in the illustration to the left, Correct Expo- 
sure Time Can Be Read In Seconds from the 
Large illuminated meter dial of the DEN- 
SICHRON + 


AN ACCURATE EXPOSURE METER 
IN ANY PRINTING PROCESS. 


Saves Time and Material 
in Accurate Control of 
Exposure Time. 


No. 3830A Densichron in set-up with Enlarger and Easel. 


MANY INDUSTRIAL LABORATORY AND PROFESSIONAL STUDIOS 
HAVE ADOPTED THE DENSICHRON METHOD OF EXPOSURE CONTROL. 


WRITE FOR DESCRIPTIVE ILLUSTRATED BOOKLET. 


. 3830A DENSICHRON with bl be ( d if desired 
tana ||| 








W. M. WELCH SCIENTIFIC COMPANY 


width niaiesieegiababinerbanemeommentes Sie pe EOS 1400 _...... aoe ee by 
1515 SEDGWICK STREET, Dept. P-1, - CHICAGO 10, ILLINOIS, U. S. A. 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











Bin 1951, at the Southwestern convention in Fort 
Worth, Leonard Sprouse of Truth or Consequences, 
New Mex., was elected to the Southwestern board to 
represent that state. Len, together wih Jack Rodden, 
M.Photog., Roswell, Michael Michnovitz of Albuquerque 
and Don Johnson of Silver City, decided it was high 
time New Mexico had an organization of its own. In 
January of this year they started the ball rolling with 
a publicity campaign and on March 29 and 30 the 
Photog. Assn. of New Mexico was formally instituted 
and held its first convention at Albuquerque. The pro- 
gram included Winston Reeves, Lubbock, Texas; Mel 


New Mexico’s new officers, from left to right: Leonard 
Sprouse, pres.; Michael Michnovitz, vice-pres.; Don 
Johnson, sec.-treas., smiling happily over their new 
organization’s progress 


Thurman, M.Photog., Abilene, Texas; Everett A. Stoffel, 
M.Photog., Denver, and Charles Herbert of Western 
Ways, Tucson. Fifty percent of New Mexico's profes- 
sionals attended, Messrs. Sprouse, Michnovitz and John- 
son were elected pres., vice-pres., and sec.-treas. in 
that order and, with huge enthusiasm and a highly 
successful affair behind them, plans are already under 
way for next year’s convention to be held in Albu- 
querque around the end of March. : 


@ Quite an affair, according to its elaborate program 
which included a list of all photographers in the state, 
was the third annual dinner of the Connecticut Prof 
Photog. Assn., Inc., held in the grand ballroom of the 
Hotel Taft in New Haven. Fred Hamel, pres. of the 
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A NEW DEVELOPMENT 
TO OUR PROFESSION 


(“GIFTATES”) 


REG. U.S PAT. OFF. 


ME THE SIMPLE, easy, inexpensive way to 
sell more prints from every negative — 
to raise orders easily from the modern 
three or four (if that) to the old-time 
dozen. 


@ GIFTATES are sheets of transparent ace- 
tate in standard professional sizes, 
intended to be slipped over a print 
before it is slid into the insert of any 
standard mounting. The GIFTATE makes 
a gift of every portrait. 


MEACH GIFTATE is legibly but not con- 
spicuously imprinted with a_ suitable 
legend, covering all occasions through- 
out the year when gift-giving would be 
appropriate. The only new idea in 50 
years calculated to bring back quan- 
tity sales of portraits. 


To convince yourself, see the complete 
line of GIFTATES in our 








Booth #75 at the 
National Convention in Chicago. 








We shall also show, as always, the 
very best in folders and albums. 


vai i «(abe 6. 


CREATORS OF DISTINCTIVE 
PHOTOGRAPH MOUNTINGS 
£AST HADDAM,CONN. 





The House That Helps 


The Profession 
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Prof. Photog. Club of New York, Inc., spoke on ‘Fellow 


| ship in Photography.” Senator Vincent Giampietro of 


Stamford discussed the advantages of co-operation 


among photographic organizations. The newly elected 


officers were installed by Gabor Eder of New York, 
assisted by Alfred Cheney Johnston of Seymour and 
Lew Gerry of Willimantic. They are Robert E. Burian, 
Hartford, pres.; Fred W. Preim, Stamford, vice-pres.; 
Samuel Newton, Milford, treas.; Paul E. Shafer, Hart 
ford, cor. sec.; James S. Dugan, rec. sec. 


@ When we reported last month what took place at the 
IIlinois-Missouri convention at St. Louis, we had not 
been informed of the results of the election held by 
the members of the Missouri Photog. Assn. Now we 
learn that the new pres. is Eldon E. Alexander, Brook 
field; Lewis Carna, St. Louis, vice-pres.; Leeon Smith, 
Columbia, treas., with Frank E. Gress, Brookfield, con 


| tinuing as sec. 


| MM The Prof. Photog. of lowa really rang the bell with 
| a 525 attendance at this year’s convention May 11-13 
at Des Moines, ringing it again with what they believe 


is a “first” for any state association — a 15-minute 
TV program over WOI-TV on May 2 when Richard D. 
Finn of Jefferson (then vice-pres.) was interviewed 


| together with Winton Medlar, M.Photog., of Spencer 


(who made a 300-mile round trip at his own expense 
for the purpose). They showed ribbon-winning prints 
of the previous two years with Mr. Medlar discussing 
their good points and then Mr. Finn told about the 


Winton Medlar, M.Photog., presents the Frank W. Med 
lar Memorial Plaque to Pat Apgar of Marshalltown for 
the outstanding portrait by an fowa photographer at 
the lowa convention. 


convention and invited the public to the picture 


| exhibit. On the program were Mrs. Jean Kroger, St. 


Paul; O. W. Wieggel and Huron C. Tinkey of Kodak; 
Gerhard Bakker, Milwaukee; C. E. Lloyd of Lloyd 
Photo Electronics, Waco, Texas; Horace J. Chase, New 
Albany, Ind.; Fred Smith, Denison; Charles Zahn, Mil 
waukee; Harold Johnson, Clinton; Raymond Cox of 
Du Pont; Arthur E. Pohlman, Cr.Photog., Milwaukee; 





“=e, 


TOO PROUD TO 


TAKE A DIME 


= te SF) 
8 oy 
Coe 


WS 


IF you scorn a thin silver dime, remember . . . 
of them make a dollar. A lot of photographers who 
think they have money-sense are letting dimes slip 
through their fingers every day they don’t sell 
Hollistonized prints. Dimes that add up to dollars. 
Holliston Photo-Cloth stays with the print — it 
is a part of the print. Comes in standard sheet sizes, 
also forty yard rolls, adhesive one or both sides. So 


simple to apply anyone in your studio can do it. 


THE HOLLISTON MILLS, INC."Sj258°° 


NEW YORK ° PHILADELPHIA ° CHICAGO 

















> HOLLISTON 
PHOTO-CLOTH 








PAYS YOU 
AN EXTRA 
PROFIT 
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. . ifficul hi 
Miracle Solution '',.2,, e" re"“Dyaca 


Process . . . negative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothly. lie flat, release their dyes at a uniform rate. 
For isdotnation and prices write, ® 
Box 192, San Francisco, California. 








re bx “t sh 


SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN ST#FE CHICAGO 7, ILLINOIS 


SEE Horace Chase poses a boby during the lowa conven 
mi Wee : eee: tion, with Mr. Medlar (right) and Lester Kubiac of 
coterie ene ni sacl UNITS Photogenic Machine holding the temporary background 
A 3LO § SDLIG } : 
Jesigned specifically 
ete 1 ial Marvin Snow of Ansco; Orlando K. Scherling, Fargo, 
I : Jie N. D. Mr. Finn is new pres.; Roland Townsend, Des 
Moines, vice-pres.; Julius Stern, Shenandoah, treas.; 
VISIT BOOTH 129 Harry A. Hollett, Waterloo, sec. Directors are Robert 
on ae CONVENTION Eaton, Indianola; Philip Salsbury, Cherokee; Richard 
CONRAD HILTON HOTEL Sunderbruch, Davenport. 











or write for literature 
AMGLO CORPORATION A last minute snowstorm prevented attendance at the 
‘ ae March 22-24 convention of the Prof. Photog. Assn. of 
2037 W. Division St. Chicago 22, Ill. : 
Kansas, Inc., from breaking all records but even at 
that 250 were present from Kansas, Oklahoma and 


Ci a Fr o Missouri. The program included Leslie A. Tompsett, 
@ 1K17979 M.Photog., South Bend, Ind.; E. 





Wesley Bowman, 

M.Photog., Chicago; Louis Garcia, M.Photog., Scranton, 

OES Ks WZ S Pa.; Mills Steele, Greenville, S. C.; Vincent Thomas, 
M.Photog., of Kodak, and two government officials 

speaking on price controls and wages. William S. 

wate Gee ait tee ao Miller, Pittsburg, new pres., won the award for “best 

— prolonging life of chemicals — keeping print of the show.” Other new officers are: Ray Ken 
er pg tad ga ee nedy, Liberal, vice-pres.; Leslie Broadstreet, Marion, 
a ca A lea treas.; Jerry Rogers, Wichita, sec. The board also 

gallon in silver which we buy from you! includes these directors: Carl W. Johnson, M.Photog., 

Size “‘A‘' TAMCO Collectors for print Hutchinson; Laurence Blakers, M.Photog., Manhattan; 

tray or portrait tank $5.00 Postpaid Don Peterson, M.Photog., Parsons; A. D. Wichers, 

ee ane a forahtee: Tarr = M.Photog., Topeka; Carl Hagan, Newton; Robert Wichers, 

Beloit; Rudolph Unruh, Wichita; Mrs. Gladys Wren, 

Garden City; Phillip Freund, Pratt. A $150.00 Winona 

scholarship was won by Mrs. L. A. Cathey, Tulsa, Okla 

WRITE y The 1953 convention will be held at the Broadview 
ll SILVER COLLECTORS Hotel, Wichita, on April 21-23. 
a" 


DETAILS! =“ 


STATES SMELTING & REFINING CO. 
615 VICTORY ST. @ LIMA, OHIO 


MH On May 25 the first of three regional meetings of 
the Oklahoma Photog. Assn. took place in Enid, with 
Ed. West of that city, H. C. Phillips of Ponca City and 
Wm. H. Krouse of Fairview as hosts, and their wives 
in charge of registration. Fifty attended and all thor 
oughly enjoyed the program which included: Miss 
Martha Wilson, Enid; Mr. Krouse; William Ernest of 
Ansco and Robert Easton of Muskogee. The two remain 
ing meetings will be held at Tulsa and Shawnee. 





> Write for prices or send film 
7273 Santa Monica Boulevard HM May 20 saw the annual election of the Southeastern 
we eek Beek Bs Dept. D, Hollywood 46, California 


Massachusetts Prof. Photog. Guild at the Dicksons’ 
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STAINLESS STEEL EQUIPMENT 


STAINLESS STEEL 
BUCKETS — Available in 
two sizes—3'%4 or 4 gallon 
capacity. 


Constructed of high polish DEVELOPING TRAYS 

steel—Easy to clean— F AND SINK PANS 

Leakproof —39 stock sizes Ruggedly built of high polish 
stainless steel for life-time 


DEEP TANK ~“ 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
fixing —3', 10, 15, 28, 
FILM 48 gallon capacity. 
PACK DEVELOPING 
HANGERS—.New, spe- 


cial construction, to hold AUTOMATIC : 

thin base film securely dur- ROCKER WASHER 

ing all processes of de- Stainless steel double section 

veloping. 4 sink—Washes prints up to 
FILM DEVELOPING 20” x 22”. Large capacity. 
TANK OUTFITS—Develop-rinse-fix-washin one unit 


Includes 3-compartment jacket and two insert tanks, 


Send for illustrated 
catalog showing com- 
plete line. 


CALUMET MANUFACTURING — 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — that camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 
2095 Moore St. 





San Diego 1, Calif. 











THE NEWEST IN DISPLAY CASES 


The PREMIER and ECON models are the newest addition to the 
quality line of POBLOCKI display cases. Made of alumilited 
aluminum with smaller mouldings and more visible glass. They 


offer greater economy with a design especially suited for smaller 
locations. 








The DELUXE model with wider moulding, as in the past, is still 
offered for those who have larger locations. 





WRITE NOW FOR : fobive LAND SOHS 


PRICE LIST & BROCHURE 





2159S KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN 
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is the profit-producing plan followed by 
sO many smart studio owners. Keeping 
their own overhead at a minimum they 
offer their customers a wide variety of 
specialties from miniatures to oil paint- 
ings. Their only investment is an individ- 
ually prepared set of samples. Selling 
from these, they take the orders and we 
do the work on a normal 10-day sched- 
ule — faster in emergencies. You owe 
it to yourself — and your bank account 
— to investigate. 


Write today for our illustrated 
price list 


104 South State St. Syracuse 2, N. Y. 








ERTLERLITE 
REFLECTORS 


ERTLER PHOTO EQUIPMENT 
113 St. Clair Ave. N.E. Cleveland 14, Ohio 
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This photograph of the Southeastern Massachusetts 
group should have appeared a couple of months earlier 
The engraver lost the attached description and not 
until we received the picture below, in which we could 
recognize Mr. Rezendes, could we identify it. Anyway, 
it is most appropriate at this time 


studio in Plymouth and as a result the affairs of the 
organization for the coming 12 months will be in the 
hands of: Joseph Dickson, pres.; Bradford Brayton, New 
Bedford, vice-pres.; Rufus Rezendes, Fairhaven, treas.; 
Alton Davidson, Brockton, sec. Completing the board 
are Joseph DeRiggee, New Bedford, director of their 
new “Better Business Bureau,’ Augustus Haffer, New 
tonville, selected as their Honorary Life Member for 
1951, and Robert E. Ashley, Bridgewater, now entering 
his second year of a three-year term as exec. mgr. 


New Southeastern Massachusetts officers, from left to 
right: Mr. Ashley, Mr. Brayton, Mr. Dickson, Mr. David 
son and Mr. Rezendes 


Following the election came the first session of Mr. 
DeRiggee’s Bureau with two points under discussion 
and debate limited to three minutes per person. An 
Open Forum on assorted business problems took up 
the remaining time except for one other feature — 
the award of their Honorary Life Membership for 
1952 “to Charles Abel of Cleveland for his generous 
help in assisting us in organizing and maintaining our 
Guild, and for his contributions to professional photo 





ortraits «°° 


salable P 
Cust 


More 
eased 
Taken with a 
Portrait Veritar by 
Courneye Tourcotte 





PORTRAIT 


Eve 


nl for Colox eee 


VERITAR Ae@et cand Wait 





Gives controlled softness or sharpness... 


@ You can create portraits with a Wollensak 
Veritar that are pictorial ... that have just the 
right degree of controllable softness tosatisfy your 
subject, whether it’s a man, woman or child. 

There is no guess work with the Portrait 
Veritar. Your negative will have the exact 
sharpness or softness of the image you see on 
the ground glass. At f/6 or f/8 you not only 
get color brilliancy and sparkle, but also a 
general softness with a plastic roundness. 
Stopped down the Veritar approaches the 


f 


UY 


sharp performance of an anastigmat. Another 
advantage of using the Veritar is that it elimi- 
nates much of the retouching problem. . . a 
boon to the busy artist. 

Fully color corrected and Wocoted, the 
Veritar comes in two focal lengths: 10-inch 
and 14-inch f/6, in barrel or shutter. 


HW vite for new, colorful Masterpiece Veri- 


tar booklet, filled with pleasing portraits, 
lighting diagrams and exposure data. 


LL Te co. 


810 HUDSON AVE., ROCHESTER 21, N.Y. 











CHARLES ABFI 


PHIONORARY LiFE MEMBE 


THE 
SOUTHEASTER? 


graphy everywhere.” This we are adding with con- 
siderable pride to the several other photographic 
awards and distinctions which embellish the walls of 
our personal office at home where for nearly 20 years. 
thanks to the unfailing patience of our better half, 
we have accomplished the greater part of our work 
for the O-M-I, later for the P. A. of A., and all the 
time of course in connection with this journal. The 
plaque, shown in the accompanying illustration, is a 
truly elaborate affair, 12’° wide by 101%" deep, cast 
in two pieces of solid metal with lettering and emblem 
in silvered bas-relief on a maroon background. 


M@ Feb. 24 and 25 were the dates for the Arkansas 
Prof. Photog. Assn. convention in Little Rock, with 
attendance down a bit in spite of a fine program 
which included Gene Kemp of Kodak; Robert Easton, 
Muskogee, Okla.; C. F. Weber, New Orleans, Elston S. 
Leonard, Jr., Little Rock; George W. Shorter, Shreve- 
port, La.; Sidney Allen of Ansco; James F. White, Sem- 
inole, Okla. New officers are William Hughes, Little 
Rock, pres.; William Estes, Batesville, vice-pres.; Claud 
D. O'Dell, Forrest City, treas.; Mr. Leonard, sec. 


Richard Phillips, Lakeland, re-elected sec.-treas. of 
the Florida Photog. Assn. writes us that old-timers of 
that organization say this year’s convention, held at 
Miami May 19-20, was the finest in their 17-year 
history, with 187 registered, 40 more than last year. 
Highlights on the program were John Clemmer of Du 
Pont; Mr. and Mrs. C. W. Dishinger, Jr., Jacksonville; 
Mr. and Mrs. Phillips; Howard Lester of Kodak; Robert 
Kleinfeld of Sylvania; Wendell Powell, Richmond, Va.; 
Robin Garland of Graflex; Mills Steele, Greenville, 
S. C. (sponsored by Ansco); Le Roy Crooks, St. Peters- 
burg; Lester Johnson of Johnson Ventlite; Charles Zahn, 
Milwaukee; Earl Burnell, M.Photog., Sarasota; | plus a 
“Commercial Forum’ which included “Doc’’ Barclay, 
Tampa; George Sanderson, West Palm Beach; James 
Jernigan, Ocala; Daniel Fager, Tampa; Robert Kohn, 
Jack Harris and Morris Ashman, Miami. Mr. Dishinger 
is new pres; Wm. W. Carnes, Tampa, vice-pres.; 
Directors: Donald Robertson, Bartow; Olive Grose, 


Ta3) 11 


Here’s your top quality, Hi-Lustre 18-8 Stainless Steel 
Trays for efficient darkroom production. A complete 
size range for Developing, Hypo and Fixing. Special 
sizes made to order. 


Engineered Design Master Crafted 
Sturdy Construction e Easy To Handle 


Color Processing and Deep Roll Units also available 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


2707 SOUTH WELLS STREET ee =: CHICAGO 16, ILL. 


sill 
cts TOOLS 
FOR BETTER PICTURES. 


\ a 
y 


Depend on BURKE & JAMES’ ‘'Photo Tools’ to 
help you get and make your pictures. Over 54 
years experience of service to the nation’s photo- 
graphers is your proof of precision dependability 


SLIDING BACKS . 4 

for 5x7,8x10 View Cameras 

Make 2, 3 or 4 Portrait 

Sheets neatly masked and 

aligned with optical center 

of lens, On one film sheet 

without re-aiming. Greot 

film saver. Very simple. Used 

by leading photographers 

Priced from $34.50. REDUCING BACKS 
for 4x5, 5x7 and 8x10 in 
Cameras. Take any one of 
the following sizes 
314x414, 344” (lantern 
slide) or 214x314" (also 
4x5 in. and 5x7 inches 
Finest seasoned wood, tem 
pered stcel springs, exclus 
ive hood, square ruled 
satin finish, ground glass 
Priced from $15.95. 

FREE! Burke & James =STRAIGHT CAMERA 

New Catalog loaded BACKS for 4x5’’ 

with ‘Tools’ for 5x7" and 8x10" Fine 

Better Pictures From $15.95 Photographic 

Equipment 















































For Over 


Burke « James, Inc. U7 


321 5.Webosh Ave. Chicago 4, tll. USA 
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Miami; David A. Avant, Jr., Tallahassee; Gordon G. 
Bergeson, Clearwater; Mr. Jernigan and Mr. Kohn. 
Lakeland will be the site for the fall conference in 


October and next year’s convention goes to Tampa 


in May. 


M From May 5 to 9 the Virginia Prof. Photog. Assn 
blossomed out with a retouching course of its own in 
Richmond, with Mrs. Mary Kossuth Shumate, M.Photog., 
of Alexandria, in charge. Mrs. Shumate (daughter of 
famed George J. Kossuth, M.Photog., of Wheeling, 
W. Va., and herself a specialist in baby portraiture 
in her home city of Alexandria, Va.) taught both free- 


CLEVELAND COLOR SERVICE 


3974 East 131st Street é : 
Dept. P,P. ec le! He Ole. loaned by the Adams Retouching Machine Co., Denver. 


hand and machine retouching, the machines being 





The course was a huge success. The V.P.P.A. is work- 








ing with the managing director of the Virginia Travel 
EVERYT | Council on another idea. He figures that in Virginia 
| there are at least 40,000 tourist rooms and 8,900 eat 
New Extra Fine Grain Developer ing places and he would like to see at least one 
PROMICROL Virginia scenic photograph in each of those rooms 

Container to make 20 oz. $1.10 | and restaurants for the double purpose of helping 
| to advertise Virginia and selling duplicates of those 
Send for free specimen copy of our | prints. Still in the planning stage, it sounds like a 

monthly magazine 
SNAP SHOTS 

containing bargain lists. 














worth-while idea and one other states should think 
about. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. Book Reviews 




















MAKE A PAINLESS PROFIT ON We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
QUANTITY PRINTS send us your check, made payable to Charles 
Abel Incorporated. 
Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome prefit. 
Service and quality guaranteed. Typical prices: 
Bost Tard 5x7 8x10 ME GUIDE TO KODAK MINIATURE CAMERAS, by Dr. Kenneth 
1M $24.00 $50.00 $75.00 S. Tydings. 5x7%s, 128 pages, numerous illustrations. Paper 
5M 22.00M 10.00M 70.00M $1.95, postpaid. Publisher: Greenberg 











Pe rn a RN ee ata mn ME EE ome mame 


Write for samples and complete price list so you’re ready Another in this publisher’s growing and very popular series of 
to quote on the first sample job that comes along Guides to the operation and use of different makes of hand 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 
KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 





cameras available in this country. This, however, is a departure 
in that it attempts to cover a number of different cameras 
which, though all made by Kodak, are quite dissimilar in 
characteristics and purposes. Originally each of these Guides 
was intended to discuss only the various models of one specifi< 








camera. As a result this Guide, trying to cover too much 





territory in too small a space, lacks the simplicity of treatment 
which made the first books genuinely helpful. The beginner, 


aut - we fear, will find himself lost before he reads very far 
For GAe He is more likely to become discouraged at the complexity 
| of what he has tackled than to become enthused and wish 

i to advance farther into photography 


In DARKROOM WORK! [mi tisteo money maine IDEAS FOR PHOTOGRAPHERS, by 
18-8 STAINLESS STEEI Charlies Abel, A.R.P.S., Hon.M.Photog. 6'/:x9'/s, 280 pages 
PROCESSING EQUIPMENT not illustrated. Cloth, $3.95, postpaid. Publisher: Greenberg 
ate Xe J 3 ' 


High quality Tanks, Trays and other Darkroom Equipment 
made of 18-8 Stainless Steel for the Professional, Com 


Our publisher certainly placed us behind the eight-ball with 
respect to this book. After agreeing with us, a year and more 


mercial and Amateur ago, that books were pricing themselves out of the market 
Write today for No. 40-B Catalog and that this one should appear at the reasonably modern-day 
SOLD THRU DEALERS ONLY price of $3.50, it comes out priced at $3.95. While we — 


fi . naturally biased in its favor - consider it worth several times 
Gra Ic Stainless Steel Product, inc. that, the fact remains that for several months we had adver 

64 West Illinois St., Chicago 10, Il. tised it at $3.50 and as a result had sold many hundreds of 
copies at that price. We can only say now that those who 
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The new revolutionary 


RITEWAY HOLDER! 


(a great buy at only $4.05!) 





HAILED BY THE PRESS! 


“We think they are excellent. In our tests, all 
were dropped on a concrete floor from a height 
of 6 ft. No damage resulted.” 

GEORGE DIXON, Boston Herald-Traveler 


“We subjected it to severe breakage tests which 
it survived . . . also to 140° steam heat for 10 
days without warping.” 

WILLIAM JOHNSON, Daily Oklahoman 
“The best holder anyone has manufactured up 
to this time.” 

WALLY DAVIS, Miami Daily News 


a 


HOLDER | HOLDER 
ay; & 


* SIXTEEN WAYS BETTER! 


Rit 


- Thinner for faster loading . . . less storage space 


VN 


» EASIER TO USE! 


@ MORE ACCURATE! 


« MORE RUGGED! 


+ Erasable tabs outside; provision for negative tabs inside 


| 


Finger recess facilitates inserting and removing film 
+ Flap folds completely for easier loading, longer hinge life 
Anti-slip flap prevents film from shifting 
» Non-static dark slides, with visual and touch signals 
+ Rigid aluminum core for perfect registration 
- Bonding film sheaths assure absolute accuracy 
+ Formed septum rails hold film flat 
LETELY - Tough outer material retains tolerances indefinitely 
e comPLe’=— HT! . Shock-resistant. Less vulnerable than wood or metal 
LIGHT-TIGE™ - Welded in one piece. No rivets, joints or seams 
- Multiple step flap . . . positive light lock at hinged end 
. Spring-fingered light trap . . . pioneered by Graflex 
. External serrations prevent leakage of stray light 
. Solid color right through 


BEFORE YOU BUY ANOTHER 4x5 HOLDER... SEE THE RITEWAY... AT YOUR GRAFLEX DEALER'S! ‘ 


Conourwn~ 


ATDIRIATRINTATDTRYATRIATA 





Graflex Inc., Dept. 117 
Rochester 8, New York 


® Please send me details on RITEWAY 
: FILM HOLDERS 
4 
: Name 


Street 


Frize-Winning Cameras ci 


pas County or Zone 
ee 


Be sure to see the Graflex line in booths 116-118 at Chicago! 
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eral 


ESPECIALLY Oo 


PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


21 EAST VAN BUREN 5T., CHICAGG.ILL. 








ANNOUNCING an amazing 
NEW SPEED LIGHT 


HERE IS THE LIGHT 
YOU have been waiting for. Improve the quality of 
your photography with this amazingly different — 
SPEEDOTRON SPEEDLIGHT. 


Superior for Color or Black and White 


THE 
SPEEDOTRON 
COMPANY 
Chicago 30, 


5934 W. Gunnison St. 


SEE US AT BOOTH 


Illinois 
148 AT THE NATIONAL 


| tests and — 








Broken Film Holders Repaired 


Only factory approved materials used — holders 
anly size up to 5x7, only $1.75; 8x10, $2.25; over 
8x10, $3.00. 


HERE'S WHAT YOU CAN BUY FOR ONLY 


@ Relacquer Holder 

| @ Replace with New Tape 
@ Check and Repair Light Traps — 
e 


Replace Broken Flaps 
Check and Reglue Al! Loose Joints 


ALL WORK GUARANTEED 


NATIONAL FILM HOLDER CO., 
2330 N. ST. MARY’S ST. 


INC. 
SAN ANTONIO, TEXAS 





| | | MERCK INDEX OF CHEMICALS AND DRUGS. 6'%x9'/s, 
| pages, 
| postpaid. Publisher 
| A sixth, and 


| work of its kind. The last 
| 60,000 
| World War It. 








‘BE SURE TO 
STOP AT THE 


The CHILCOTE CO. 


2140 SUPERIOR AVE, CLEVELAND 14, OHIO 
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The Cover Picture 


Henry Bluestone of Pagano Studios, Inc., New 
York City, used a half-second exposure at F/11 
to produce the Type B Ektachrome reproduced 
on this month’s cover. The subject of the photo- 
graph was Wunda Loom, an all-cotton carpet 
made by Belrug Mills, Inc., of Greenville, S. C. 
Our limited space has enabled us to use only 
a small fraction of the original illustration which, 
with the model off-center to the left instead of 
centered as on our cover, was 1042" wide by 
12” high, occupying most of a two-page spread 
in Town & Country. The only other color was 
a red-gloved woman's forearm and hand hold- 
ing up a card bearing the name Wunda Loom 
and the spread, although in a magazine replete 
with color, was an unquestionable “stopper’’. The 
agency was John Falkner Arndt & Co., of 
Philadelphia. 











took pre-publication 


even 


advantage of our advertisements got 
bargain that we did not anticipate. it 
covers everything from reception room procedure to baby con 
from the book we published 
ourself in 1931 under the title Money Making Ideas for Portrait 
Studios — takes care of the commercial field as well as por 
traiture. It's easy to read, 


themselves o 


entirely different 


the type being large and legible 
| and equally easy to use because of an extremely comprehensive 
| subject index. We believe — and mean it — that any studio 
| owner will find it worth many times the price 

1168 
not illustrated. Cloth, $7.50 ($8.00 with thumb-index), 
Merck & Co., Inc 


completely new, edition of what is generally 
recognized to be the most extensive and authoritative reference 
edition 1940 and 
were sold before the supply ran out during 
The present edition, including extensive scien 
tific advances since that time, 
of 25,000, the first printing of 
pre-publication 
| descriptions of 


appeared in 
copies 


is already in its second printing 
50,000 being exhausted by 
orders. In brief it covers more than 8,000 
individual substances, more than 2,000 struc 
tural chemical formulae, and about 20,000 names of chemicals 
and drugs alphabetically arranged and cross-indexed, in addi 
tion to many other must for any 
research 
library 


features. It is a virtual 


laboratory or organization and for every technical 


Our Sixth Blue Ribbon 
Contest 


By Charles Abel, A.R.P.S 


Hon.M.Photog 


OUR SIXTH CONTEST, which closed on June 16, brought 
| us the largest number of entries since the Blue Ribbon 
series started. What's more, the general average was 
much higher than 


| 


one print 


so much so that not 
waved aside by the 
the other hand, this 


' contest in which purely commercial photographs were 


in the past, 


was judges without 


| comment. On was the second 





"Stowe Realist slides have written ub mow sales tor us 
tham amy othov visual, selling aid |" 
Says A. M. SHEARD, 


Advertising & Sales Promotion Manager Priced according to Fair Trade Practices. 
The Egry Register Company, Dayton, Ohio Camera and Viewer $178.75 (Tax Inc.). 





Mc and more firms are successfully utilizing 
Stereo-REALIST pictures of their products or 
services in true-to-life three dimensions and full 
natural color, The Egry Register Company, manu- 
facturer of autographic registers and all types of 
business forms, is one which has proved to its own 
satisfaction that REALIST sales kits are “the world’s 
finest visual selling aid.’ Salesmen like them be- 
cause they make their job easier. And buyers actual- 
ly welcome salesmen with their realistic and color- 
ful slides and viewer. 


er 
Commercial photographers are building profitable srenzol} (2 al ] S i 
businesses taking stereo pictures with the REALIST 


Camera. For free, informative folder on “Commercial THE CAMERA THAT SEES THE SAME AS YOU 
Applications of Stereo-REALIST’’ write DAvip W HITE 
Co., 375 W. Court St., Milwaukee 12, Wis. Nena Cameras, Viewers, Projectors and Accessories 
rs are products of the David White Company, 
Milwaukee 12, Wisconsin. 


I 
| 
} 
| 








NEW, LOW-COST REALIST HANDI-VIEWER 


Introduction of the REALIST Handi-Viewer means that commercial 

users of stereo can now effect a considerable saving. Although the 

price is low, quality is high. The Handi-Viewer has the same fine 

lens . . . same brilliant illuminating system . . . same picture size 

’ as the ST61 REALIST Viewer. Lights up with slight finger pressure 

$T63 i r on the slide. Focussing knob is centrally located. Convenient, pocket 


REALIST size. Attractively styled and sturdily constructed of heavy-duty plastic, 
HANDI-VIEWER 
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HERE’S 
HOW 


IDELITY * 
HOLDERS 
HELP YOU! 


1. Fast, smooth and easy to load 
2. Film seats itself in the dark 
3. Guaranteed 100% light-tight 
4. Lightest in weight of any holder 
5. Film lies flat in focal plane 
6. Ruggedly built— beautiful finish 
7. and compare these prices! 

WHY PAY MORE? 

List: 5x7 $4.80, 4x5 $4.15 


At All Leading Dealers! Ask for Yours Today! 
Write Us for FREE Illustrated Booklet. 


FIDEL!. ‘ 


MANUFACTURING COMPANY 
5147 W. Jefferson Blvd., Los Angeles 16 





Pie with 
STAINLESS STEEL FRAME 
Dustproof * Durable * Beautiful 


@ No fumbling—-Quickly © Roomy Outside Pocket, 


Accessible to Contents Large Bellows Pocket 
© Holds up to 4 x 5 Press in Lid. 
Camera and Accessories © Finest Top-Grain Cowhide 


PLUS OTHER OUTSTANDING FEATURES 


Regularly $39.50 $26°° 


Mail orders Filled. Add Postage. 


110 West 32nd St. © 113 West 31st St. 
New York 1, N.Y. ® LOngacre 4-1600 
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so few that it was out of the question to set up a 


} classification for them and the final breakdown became: 


Portraits of Adults, of Children, and of Pets. We would 
like to see more groups — large groups, and more 
commercial photographs, and we also urge readers to 
take full advantage of the rules and each send three 
prints instead of limiting their chances, as too many 
do, by entering only one. Checks have been sent to 
the winners and all entries have been returned except 
for the nine prints retained for reproduction, those also 
to be returned once the halftones have been made. 
The selected photographs will be published in the 
following issues: 
AUGUST: Portraits of Adults 
Blue Ribbon Photograph: Lyle S. Wessale, 
Cedar Rapids, lowa 
Honorable Mention: Tom and Mildred Shoob, 
Sonora, Calif. 
Honorable Mention: Lawrence R. Whitney, 
Newport, N. H. 
SEPTEMBER: Portraits of Children 
Blue Ribbon Photograph: Bud Moyer, 
Traverse City, Mich. 
Honorable Mention: Bernard Fearnley, 
Middlesbrough, England 
Honorable Mention: Earl H. Zahn, 
Fort Atkinson, Wis. 
OCTOBER: Portraits of Pets 
Blue Ribbon Photograph: Richard M. Stevens, 
Chicago, Ill. 
Honorable Mention: Raymond E. Orr, 
Lubbock, Texas 
Honorable Mention: John Anthony Lovasko, 
Whiting, Ind. 


‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











M@ in the 1952 Graflex Photo Contest, 11th in the 
series conducted annually by Graflex, Inc., of Rochester, 
the entries comprised the largest and best selections of 
photographs ever submitted according to the judges. 
There were three general classifications: Action, Feature 
and Color. Entrants in the first two were again re- 
stricted to: a) teen-agers; b) non-professionals and c) 
professionals. In the professional classifications honors 
were pretty well divided between press and non-press 
photographers. Among professionals, Arthur Sasse of 
I.N.P. took first in action and James Keen of the 
Louisville Courier-Journal did the same in the feature 
class. Joseph Costa, New York Mirror, won third place 
and an honor award in the color class; Robert Taylor, 





TRUE TO LIFE © 
COLOR! 


SECRET OF THE MASTERS 


YOURS with tHe 


GOLDE MASTER ; 
PROJECTOR! = 








Courtesy 

Findlay Galleries, Chicago. 
REMBRANDT immortal 
Dutch artist. He, too, would 
have chosen a GoldE Master. 


GoldE Master Projectors . . . powerful, ie 
handsome—the choice of artists. § 

Maximum slide size 4” x 4” to 2” x 2” 

(adapters at slight additional cost). 


BRING YOUR ARTISTRY TO LIFE— PHOTOGRAPHY HAS NO RICHER REWARD! 


1000 Watt GoldE Master (illustrated) 500 Watt GoldE Master (2 condensers) 
Super-Blower Cooled. 3 condensers. Plug- without blower. Complete with 6'4” coated 
in base. 614” coated lens, lamp and hand- lens, and custom luggage-type tweed lift- 


ee eed lift-off ff carrying case. 
Case Cane: Comins Se 


Choice of fine coated lenses from 5” to 18” focal length, at extra cost. 


AEP cet AR TED SAMEORIOE ren net PIM Ne 


Aovertisid 


AMERICAN : ; 
MEDICAL Golde Mfg. Co., 4888 N. Clark St., Chicago 40, Hlinois 
ASSOCIATION Please send 1 { } et a 2 


Pustications Golde 1000 Watt Master ( j Watt 


Name 





Address 


City 





My favorite dealer is 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs. 

. Entries must not 
exhibited before. 
. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, 
mailed flat. Please use photomailers. 
not tape down or paste flaps. 


have been publishhed or 


unmounted and 
Do 


. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again, 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


SEVENTH CONTEST 
CLOSING DATE is September 15, 1952. 


FROM ENTRIES RECEIVED between June 16, 1952, 
and September 15, 1952 the judges will select 
Blue Ribbon Photographs for November, Decem- 
ber and January. 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo- 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—NOwW! 
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| before his 


| Studio of Dayton. Mr. Canby is now living 
| Springs, Calif. 


| at Newport, R. I., 


Cordell, Okla., as he did last year, won two honor 
awards for color; Harold E. Foss, Washington, received 
two in the feature class. The only woman professional 
among Doris Pinney of New York 
City, with two honor awards in the feature class. In 
all there were 62 winners and the prizes, varying from 
$300 down to $10, totaled $5,000. 


the winners was 


BB William G. Sandritter of Laurence Harbor, N. J., who, 


retirement six years ago, had spent a 


quarter century as photographer for the American Can 
Company, died on May 16 at the age of 66. 


| Ml The former studio of Edward Canby in Doyton, Ohio, 


has been purchased by H. VY. Logan. In charge will 


| be Axel Bahnsen, once a studio owner in Dayton but 


for the past 10 years located in Yellow Springs, Ohio. 
Associated with Mr. Bahnsen will be Mrs. Margaret 
Wallace, former partner in the Wallace-Martin Studio, 
also of Dayton. Mr. Logan also owns the High-Light 
in Palm 


Hi Two members of the photographic staff of the Des 
Moines (lowa) Register & Tribune, John Robinson and 


| Don Ultang, are Pulitzer Prize winners as a result of 


their photographic coverage of the football game in 
Stillwater, Okla., when famed Negro half-back, Johnny 
Bright, was twice struck in the face while on the field 
Their photographs caused a nation-wide investigation 
of football tactics in general. 


@ Talton R. Craig, head of the Craig Movie Supply 


Company and several other Los Angeles firms, and 


and distributor of 
photographic equipment, died at his home in Canoga 
Park, Calif., on May 20, at the age of 54. 


nationally known manufacturer 


Hi John Daly, member of the photographic staff of the 


Washington (D.C.) Post, has commenced a three-year 
hitch in the Navy. Assigned to officers’ training school 
after being commissioned he will 


| become a photographic officer 


| @ T. E. Halldorson, long a manufacturer of photo- 
| graphic lighting equipment and now located in Wil- 
mette, 


lll., having seen his second daughter wedded 


| on May 10, left with his wife a few weeks thereafter 
| for a 


leisurely drive to the Pacific northwest, to be 


| back at his plant just about the time this issue reaches 


our readers. 


M@ Dee’s Photo Supply of Shreveport, La., one of the 


popular stock houses of the south, was completely 


destroyed by fire in May. We join their many friends 


in hoping it won‘t be too long before they are back 
in business 


W We have been pleasantly surprised by the many 
comments about our new book Tested Money Making 
Ideas for Photographers, especially because they began 
to come within a week after the first copies had been 





F...: Detailed work- 


ing information on the 


entire line of easy-to-use 
Mallinckrodt Prepared 
Developers. May we 


send it to you? 


Rather mix your own? 
Insist on uniformly 
pure and dependable 
Mallinckrodt photo 
chemicals for every 
darkroom process and 


effect. 


<Meltinchrods’ 


MALLINCKRODT CHEMICAL WORKS 


Mallinckrodt St., St. Lowis 7, Mo. 72 Gold St., New York, W. Y. 











CHICAGO © CINCINNATI © CLEVELAND + LOS ANGELES » MONTREAL 
PHILADELPHIA + SAN FRANCISCO 

Manufacturers of Medicinal, 

Photographic, Analytical and 

industrial Fine Chemicals 


L ook at those dazzling bright whites —those 
deep rich blacks! See how well the definition 
is held—even in the darkest shadow area. 
Note the soft reflections in the flagpole, even 
the razor-sharp lines of the clock shadows have 


been preserved. 


Pictures like this used to pose a problem for 
many a photographer —either the whites were 
too chalky, or the blacks turned out solid. 
But now Mallinckrodt CONTRATONE gives 
you both vivid contrast and sharp definition 
in your films and plates. 


When you tangle with your next contrast 
problem, CONTRATONE will help you solve 


it—with Salon-Quality results, 
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Your Investment in 
Year Round Profits 


BEATIE “iouic 


AUTOMATIC PORTRAIT CAMERA 


You'll like the Portronic’s completely 
automatic operation, the ease and conven- 
ience of taking 325 pictures — 214"x33¢”"— 
with a single magazine load of 100 feet of 
70mm roll film, the parallax free focusing 
finder, and the built-in synchronization. 
You'll find it’s good business, al] year ’round, 
to own a Portronic. 


Tdeal for Child Portraiture 
Here’s a lucrative 
market . . . and the 
Portronic makes it 
more profitable for 
you. By showing 
twice as many proofs 
(at a cost actually 
less!) you please the 

proud parents, with the result of additional 
finished portraits sold. Automatic camera 
operation enables you to concentrate on 
child’s expression, and electronic flash light- 
ing eliminates all movement. 

Write us today to learn the name of the 
dealer in your locality who sells the Beattie 
Portronic Camera... he’li be glad to arrange 
a demonstration at your convenience. 


Po as bal 
roducts Ine. 


DESIGNERS and MANUFACTURERS 
of FINE PHOTOGRAPHIC EQUIPMENT 


6916 Romaine Street Hollywood 38, California 
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shipped. Here’s a typical letter from William H 


| Krouse, Fairview, Okla.: “Received your new book 
| yesterday and sat up most of the night reading it 

| Some of the ideas | have been using since reading 
| them in the magazine but there are so many others 


that will be of tremendous help that I’m certainly 
thankful | ordered a copy before publication. | still 
have my copy of your earlier book Money Making 
Ideas which is now out of print, and would not part 
with it. Congratulations on such a fine book.” 


®@ Frank A. Potter, 68, for nine years on the photo 
graphic staff of the Seattle Times, but from 1943 until 
his retirement an employee of various Seattle com 
mercial studios, died on the afternoon of May 4 at 


his home near Silverdale, Wash. 


| MR. J. Tollinger, formerly of Pleasant Hill, Ohio, has 


moved to Canton, S. D., where he has bought the 
Olund Studio as a result, he writes, of one of our 
classified ads. 


HW. Carson Webb, from 1922 to 1947 owner of the 


| Cincinnati studio which still bears his name, but 
retired for the past five years, died on May 14 at 
| his home in the suburb of Price Hill. Prior to estab 


lishing himself in Cincinnati he had owned studios 
in Boston, Mass., Chillicothe, Ohio, and Hamilton, Ohio 
In all he had spent 50 years in photography 


@ our many readers who sell amateur supplies will be 
glad to know that Ansco of Binghamton, N. Y., are 
carrying on the largest magazine and newspaper 


advertising campaign in their 110-year history. Double 


spreads and full pages in color and black-and-white 


| in national magazines whose circulations total in the 
| tens of millions, plus coverage of the major markets 


with space in 88 newspapers in 49 cities preceded 


| Decoration Day, Independence Day and will do the 


same for Labor Day, thus hitting the major picture 


| taking summer week-ends (all three-day holidays this 


year). And this is in addition to their regular adver 


| tising to the amateur field throughout the year as 


well as their special campaigns planned to benefit the 
professionals. 


| M Wilbur D. Beardsley, one-time photographer in 


Defiance, Ohio, and later employed in a Toledo studio 


| for some 35 years, died in hospital in Toledo after a 


three-week illness on May 14, aged 74. He was a 


| veteran of the Spanish-American war 


M The photographic industry has lost a most active 
booster in the person of Homer Hilton, vice-president 
and director of Argus Cameras, Inc., of Ann Arbor 
Mich. Mr. Hilton, for the past year on loan from Argus 
to the government as Chief of the Photographic and 
Sporting Goods Section of the Office of Price Stabilize 
tion, retired from business on May 21 and plans to 
live on his farm near Leesburg, Va., where he will 
raise cattle. A white-haired dynamo, he had engaged 


Fane es 





PROFESSIONALLY HANDLED! 


Here’s an example of creative lighting 
with General Electric Photoflash 


Photographer Vernon Hart, of Birmingham, Alabama, 
wanted a self-portrait with true darkroom atmosphere. 
So he placed a single G-E Flash bulb in the darkroom 
safelight, set his camera at F22, then stepped into the 
picture and flashed it. 

Discover for yourself how G-E’s bulb-to-bulb uniformity 
can help you... how its punch of light “stops” action, 
permits greater depth of field, fills in daylight shadows, 
offers almost any lighting effect you need. Used creatively, 
G-E Photoflash can be a big aid in giving that something 
extra to your work, in the studio or on location! 


Remember, there’s a G-E lamp for every photographic purpose 
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FOR THIS. NEW 


Sale> de® . R E E 
SALES Greer 40 PAGE 
CATALOG 


Just Printed! 


PHOTO STUDIOS 
COMMERCIAL 
STUDIOS 
CAMERA SHOPS 


New Ideas — Increase Sales — Profits 
Low Cost Sales Builders That Pay! 


Complete Line of 


PHOTO MAILERS — ENVELOPES 
STUDIO TOYS — HAND PUPPETS 
SALES PROMOTION IDEAS 


SAMPLE OFFERS — ORDER TODAY 


Monkey Puppet with 5 squeakers $2.50 
Dog Puppet with 5 HD squeakers.... 2.95 
(Both for $5.00—special price) 5.00 
Magician’s Rabbit—‘“Looks alive”... 4.95 
Petunia (Black Skunk—terrific) 4.95 
Baby Petunia (12 inches long) 2.95 
Fur Dogs—Cats—Rabbits (dolls) 3.95 
Dog Puppet—Lambswool—washable 3.95 
Canary Bird (and signs) whistles 1.00 
Cocker Dog Animal—Lambswool 1.95 
Magician’s Handkerchief 1.00 
.15 BAGS of TOYS (Give-aways) 1.00 
10 Key Chains in envelopes 1.00 
8 Balls (Assortment—all styles) 1.50 
Samples of 2 Blue Garters, etc. 1.00 
Samples 30 Toys for Give-aways 2.50 
6 Different Noisemakers (Terrific) 1.00 
590J—5 Different Animal Toys 2.95 
3 Small Dogs—with squeakers 1.00 
2 Noisy Rubber Toys—1 Sparkler 1.00 
Telephone that dials and rings 1.25 
3 Different Rubber Balls (31% inch) 1.00 
Giant Froggy—makes noises, etc. 1.95 
Mr. Squaker (Duck—noisy) 1.95 
Bird sings in Cage with signs 2.95 
10 Baby Rattles—Float Toys, etc. 1.00 
and Hundreds of Other Sales-Building Ideas. 


CASH WITH ORDER — We pay the postage 





Send for this 40 PAGE CATALOG TODAY — for 
NEW IDEAS — NEW. STUDIO TOYS and BEST PRICES 
on PHOTO MAILERS — PROOF ENVELOPES, ETC 





We Show at National and State Conventions 
Booth 27 — At Chicago 


PIERCE Company 22: »'<'=:,»- 


Minneapolis, Minn. 
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in many activities before entering the photographic 
business as sales manager for Bell & Howell of Chicago. 
later he became sales manager for Agfa-Ansco (now 
Ansco), leaving them in 1940 to take the same posi 
tion with Argus, where he increased annual sales 
nearly 700%. Future national conventions won't seem 
the same without him. 


@ Lloyd E. Flower, portraitist in Aberdeen, Wash., for 
the past 35 years, died on May 14 only slightly more 
than two weeks after he was stricken with an attack of 
virus pneumonia. He will be sadly missed by his many 
friends in the profession who knew him for a fine 
workman and a rigid upholder of business ethics 


MH Miss Lula Fay Cook, photographer for the Winston 
Salem (N.C.) Journal-Sentinel, was married to Brooks 
F. Snyder of that city on April 19. 


W At the annual election during the organizational 
meeting of the board of directors of the Eastman 
Kodak Company, Rochester, on May 20, Perley S 
Wilcox announced his desire to retire from the posi 
tion of chairman of the board which he had occupied 
since 1945. Thomas J. Hargrave, president since 1941, 
became the new chairman and Albert K. Chapman, 
vice-president since 1941 and general manager since 
1943, succeeded Mr. Hargrave as president. Donald 
McMaster, vice-president and assistant general manager 
since 1947, advanced to Mr. Chapman’s former posi 
tion. Other officers re-elected are: Dr. C. E. Kenneth 
Mees, Hon.M.Photog., Charles K. Flint, Adolph Stuber, 
Myron J. Hayes, Ivar N. Hultman, Edward S. Farrow, 
James E. McGhee, Edward P. Curtis and William S$ 
Vaughn, vice-presidents; |. L. Houley and M. Wren 
Gabel, assistant vice-presidents; Marion B. Folsom, 
treasurer; Archbold H. Robinson, David H. Fulton and 
J. Donald Fewster, assistant treasurers; Milton K. Rob 
inson, secretary; William F. Shepard and Harmar 
Brereton, assistant secretaries; Cornelius J. Van Niel, 
general comptroller; Thomas J. McCarrick and J. Leslie 
Harper, assistant comptrollers 


MA “Forty Years Ago” item in an early Chillicothe, 


Mo., daily (writes Leo Moren of that city) “gives an 
account of a Kansas City photographer, C. C. Jones, 
having assumed charge of the Kirk Studio. Charlie 
Kirk had succeeded J. B. Huffman about four years 
earlier. Huffman established the studio — or gallery 
as it was called in those days — at the close of the 
Civil War, | operated it from 1928 to 1940 and was 
followed by the late C. E. Watton, brother of the 
late popular Harry C. Watton of Oklahoma City. When 
C. E. died his son carried on for a while but the place 
has since been closed, thus writing the final chapter 
of one of the older studios of this section.’” When 
Mr. Moren left in 1940 he opened a new ground floor 
studio and camera shop, also in Chillicothe, at 520 
Washington Street, where he is still located. 


(Turn to Page 53) 





Taken with DAGOR LENS by S. H. Gottscho 


Perfection 


Pathos, exhilaration, joy, sadness 
and all the emotions of a fine artist 
make this delicate old instrument a ve- 
hicle of expression. Through it, the 
professional musician will attempt to 
ascend the heights of his artistry. There- 
fore it must be the finest obtainable. 


Quite naturally, the same holds true 
with the professional photographer. 
HIS equipment must be the finest ob- 
tainable...more particularly his 
PHOTO-LENSES. Your LENS is the heart 
of your camera. Choose it wisely... 
Treasure it always. 


For over half a century, GOERZ 
AMERICAN precision photo-lenses 
have given profitable satisfaction to 
thousands of professional photograph- 
ers. Whether your requirements are 
“run of the mill’’ or something special, 
we stand ready to serve you. 


For details write Dept. PP-1. 


C. P. GOERZ AMERICAN 
OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET 
NEW YORK 16,N. Y. 


ad 





NEW BOOK! 


BY CHARLES ABEL 


| Many professionals remember my book Money 
| Making Ideas for Portrait Studios, published 
| in 1931, sold out and long out of print. 
| Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don‘t publish a new one, while 
others who bought my more recent Profes- 
| sional Photography for Profit and, following 
| its precepts, have established successful stu- 
, keep asking for a new one on how 

| to go after more business. 


So here’s my newest book: 


Tested Money Making 
Ideas for Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
| cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
| but all entirely new material. 


NOW 


6144x914 280 Pages 


Cloth-Bound 


$3.95 postpaid 


(in Ohio add Ilc for sales tax) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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WUGUST 
Blue Ribbon Photograph 


By 
Lyle S. Wessale, Cedar Rapids, lowa 








By 
Lawrence R. 
Whitney, 
Newport, 


Honorable 


Mentions 


By Tom 
and Mildred 
Shoob, 
Sonora, 
Calif. 





The Editor's Commentary: 


While going through some old correspondence the other day I came across 

a letter from Morton Harvey, photographer of Los Gatos, Calif., and discov- 
ered I had overlooked a matter which most certainly warranted emphatic dis- 
| cussion. To Morton, aS to most photographers today, wedding pictures are 
a highly important part of his annual volume. He writes: "In speaking about 
wedding pictures and in soliciting such business we never mention the words 
‘candid shots' or ‘candid pictures.' It seems that the word candid promptly 
brings to the mind of the bride-to-be (or her mother and father who will have 
to foot our bill) the fact that maybe some friend or relative owns a 'candid' 
camera and can do the job just aS well if the family offer to pay for the ma- 
terials and flash-lamps. We therefore make a point of speaking always about 
‘formals’ and 'informals,' with the understanding that none of the 'inform- 


als' will be taken until we have finished with what the bride or her parents 
have designated as deSired groupings.” 





In view of the constantly increasing clamor of professionals about ama- 
teurs who cut in on weddings, parties and other events, it Seems to me that 
friend Harvey certainly has something here. In fact, on further consider- 
ation, it even appears that professionals may have themselves largely to 
thank for that type of competition. There is of course no such thing as a 
"candid" camera but most certainly the manufacturers of amateur cameras, 
following the lead of Life and similar national magazines, have done their 
highly successful best to sell the public on the thought that "candid" and 
"amateur" are pretty much Synonymous at least when it comes to cameras. We 
face therefore the fact that the average amateur proudly informs all and sun- 
dry that his is a "candid" camera. Now, like it or not, to the average citi- 
zen a photograph is a photograph and a camera is a camera, whereupon it fol- 


lows quite logically that anyone who has a "candid" camera can take "candid" 
| pictures. 


Professionals everywhere, naturally desirous of cashing in on what has 
become in only a few years a new and lucrative field of portraiture, are con- 
tinually dinning the word "candid" into the public ear. "Candid" weddings, 
"candid" pictures, in newSpaper advertisements and telephone yellow sec- 
| tions, and even over the air, have been emphasized to the stage where, when 

the directory compilers prepare their next editions, the word will probably 
appear with a new definition: "referring to photographs: pictures taken with 
, a small camera when the subject or subjects are caught in an unguarded mo- 
ment." Speaking with brutal frankness many So-called "candids" are no bet- 


| ter than amateur snapshots and often not as good but that of course is beside 
| the point. 


It does seems to me that our profession has been thoughtlessly playing 
directly into the hands of the amateur but fortunately the mind of the pub- 
| lic can be easily swayed and it is by no means too late to correct the situa- 


tion. Mr. Harvey, I think, has the answer. For my part the words "formals" 
and "informals" will be exclusively used hereafter in these pages and I hope 
my readers will not only follow suit without delay but consider this suffic- 


iently important for discussion at any and all future meetings they attend. 
Let's have no more "candids." 


























At upper right ap- 
pears the rear of 
the ground floor 
“garden” apartment 
which Mr. Reiff re- 
modeled; beside it 
is an opposite view 
from the building it- 
self toward the back 
fence. The picture 
below displays the 
lower level of the 
new skylight camera 
room covering the 
greater portion of 
the area. Through 
the glass walls can 
be seen what will 
become a real gar- 
den and at the rear 
an attractive brick 
wall replacing the 
original fence. It all 
shows what a photo- 
grapher and an ar- 
chitect, both gifted 
with imagination, can 
accomplish. 
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REMODELING JOB IN NEW YORK 
By Harold Christopher 




















‘““MY FATHER had natural light in his portrait studio in Philadelphia,’’ said Hal Reiff, 
“and I've always liked it better than any other type of light.’’ Because of this 
preference, Reiff became a master in the use of reflected light for his editorial, 
fashion and advertising illustrations. But he never lost his dream of some day having 
a studio where he could photograph with daylight whenever he—and the weather 


—chose. 


The studio he has just finished building on East Thirty-Fourth Street in New 
York City embodies this dream to perfection. Not only does he have a complete 
wall of window pane glass and a huge skylight, but he also has white walls and 
ceiling so that he can simulate daylight after the sun has disappeared. 


Starting with a rather run-down five- 
story apartment house, Reiff and his archi- 
tect, George Lewis, planned a studio to 
realize the ideals of almost any modern 
photographer. What had particularly caught 
Reiff's eye was a “garden apartment’ on 
the first floor, which had been rented to 
Yul Brynner, co-star with Gertrude Lawrence 
of the Broadway hit The King and |. The 


On this page, above, we show the 
floor plan of the remodeled apart- 
ment with the new camera room at 
the reor and, below the plan, the 
side elevation. The camera room, all 
new construction, starts on the plan 
directly in line with the left edge of 
this color tint block. 





Mr. Reiff is an illustrative — not 
@ commercial — photographer so 
we hope our strictly commercial 
readers will not gaze with too 
jaundiced an eye at the tilting 
verticals in this photograph of the 
remodeled front of his building. 
At right below is the architect’s 
elevation of the camera room as 
its exterior appears from the back 
wall of the garden, 


first order of work was to rip out this 
entire first floor, after bracing up the upper 
stories with timbers. Mr. Reiff himself moved 
into one of the upstairs two-and-a-half-room 
apartments in order to have a place to work 
while the remodeling was going on, the 
other tenants remaining — and being still 
there. The apartment space on the ground 
floor was then redesigned to house the recep- 
tion room, hall and darkrooms. The camera 
room or studio was added on part of the 
area where the garden had been. 

Now as you approach the newly black 
and white faced structure, you see the name 
“Hal Reiff’ in bold white letters on the front. 
“They‘re the only bargain in 
studio,’ Reiff commented wryly. “I got an 
estimate of seventy-five dollars for a wrought- 
iron number piate and that was just too 
much. So | bought some movie titling letters 
and cemented them in place."’ 

The reception room is two steps down 


the whole 


from the door, and it's all done in white 
walls with Japanese type, custom-built, mod- 
ern furniture. The ceiling is constructed of 


sound-proofing material, and the ceiling 











* 
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REIFF 


lighting fixtures are coral, spotlight-type 
metal lamps. At the left of the entrance is 
a mirror slot which is really a one-way view- 
ing device. The visitor can be watched from 


The fashion shot above was made for the bridal depart 
ment of Jay-Thorpe, and that at the right for the 
Dowd-Redfield-Johnstone advertising agency — art 
director, Ivan Petroff. Both are daylight exposures on 
8x10 Super Panchro Press Type B film. 

















the darkroom while he can see only his own 
reflection in the long rectangular glass. 

The hallway serves a dual purpose, as 
both photographic background and passage- 


way. It is built so that it tapers, with the 
narrow end toward the camera room. This 
gives a false perspective which increases the 
apparent length considerably when Reiff 











for bowling alleys. 

The camera room is laid out on two 
levels because of building regulations, and 
the upper level boasts a large square bath 
fixture in one corner. This is the type with 
a diagonal bathing area. The bathtub has 
running hot and cold water, and its posi- 
tion makes photography for cosmetic and 
soap accounts and editorial assignments far 
easier and better. Reiff has all the room he 
needs for his cameras and he can light 
models in the tub from any angle. 


Near the tub is a dressing room for 
models which is also designed for use as a 
setting. There is a theatrical type of dressing 
table with the traditional border of electric 
lights. The closets on the side of the studio 
have mirror doors that open to form a three- 
sided mirror so a model can check herself 
from all angles. No crooked stocking seams 


Made for Drene hair shampoo (hair styling by Pauline can mar a fashion photograph with this 
Bowlie). Taken on 8x10 Type 8 film, using normal 


: seat mirror arrangement. All walls in the camera 
incandescent lighting 


room are dazzling white cement blocks. 

To get from the upper to the lower level 
of the camera room one uses a movable 
staircase. These stairs slide on a rail so they 
can be placed wherever the photographer is 
working, or shoved aside so they won't be 
visible in a set. The two-level arrangement 
demanded by law has turned into a photo- 
graphic boon. For low-level shots, the photo- 
grapher simply sets his stand and aims the 
camera at the upper level, instead of strain- 


shoots down the hall from the reception room. 
All the flooring is black asphalt tile except 
in the camera room which has a prime maple 
hardwood floor, a covering usually reserved 


| This daylight still-life composition, taken with a Rollei- ing his back or squatting on the floor in 
| flex, was used as an editorial illustration by Modern 


Bride. 


order to take a ‘“‘worm’s eye” view. 

The most important feature of the 
camera room is the window wall that looks 
out into what is now really a garden. There 
are two sets of double Hope doors leading 
into the garden area. The rest of the wall 
is composed of clear glass, with a slanted 
skylight of wire safety glass above the clear 
panes meeting a skylight that arches over the 
camera room area. To keep the glass free 
of ice, there is a radiator band heated by 
a forced draft gas heater, just under the 
glass area. The entire studio, however, is 
electrically air conditioned. 

The garden is also planned for use as 
a background. The flooring is beach gravel 
brought from Nantucket because of the 
photogenic quality of the shells that are 
broken up into it. When wet, the surface 
sparkles in an interesting pattern. The flower 
beds are rectangular, permitting Mr. Reiff to 
move around without obstruction, and he can 
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photograph either from inside the studio or 
outdoors. 

The garden walls have four outlets that 
will take the normal studio complement of 
electrical current, and there are eyebolts on 
the garden walls that are capable of sup- 
porting props weighing as much as two tons. 
Niches in the wall are also decorative 
accessories. The darkrooms were planned as 
carefully as the camera room for ease of 
operation and careful technique. There are 
two, one for film and color, the other for 
printing. An electrically heated drying cab- 
inet with two doors separates the rooms. 
Film is put into the cabinet from the develop- 
ing room. When dry, it is removed through 
a door in the printing room. 

Hal Reiff's colleagues expect him to 
continue the fine work that has earned him 
so much fame in the past — but Reiff 
expects still more of himself in the future. 
For a man who has already won a twenty- 
five hundred dollar prize in the Popular 
Photography contest, as well as Art Directors’ 
Club awards, that’s a lofty aim. He uses a 
Rolleiflex for the majority of his work, both 
in color and black-and-white. Ektachrome is 
his exclusive choice for color. 


Taken to illustrate a beauty page in Charm, this is an 
example of conventional incandescent lighting on 8x10 
Type B film 


parencies. 
Even the reception room can be trans- 


formed into a photographic background. The 
furniture was all planned especially for Reiff's 
studio by Alan Gould, the well known 

(Turn to Page 56) 


Reiff also uses a Deardorff view camera 
with three backs, 4x5, 5x7 and 8x10. This 
camera stands on a “Big Bertha’’ Saltzman 
studio stand that Reiff has painted blue to 
harmonize with the decor of the studio. The 
‘lighting he employs is of two types, daylight 
whenever possible, or incandescent, mainly 
reflected from the ceiling and walls onto the 
subject. He seldom uses direct light on a 
subject and he never uses speedlights at all. 
“I can get the effect of speed with the fast 
films that are now available,’ Reiff said. He 
uses Super Panchro Press Type B for his large 
camera, and Super XX for his Rolleiflex. The 
small film is blown up to 11x14 and 14x17 
with no noticeable grain or loss of definition, 
usually on Velour Black paper. 


For this full-length of movie actress Kippy Velez a 
thousand watts of light were bounced off the ceiling, 
also on 8x10 Type B. 


Large blowups of his current work are 
displayed in the tapered hall leading from 
the reception room to the studio. One wall 
of this passageway is covered with cork and 
prints are tacked up with glass-headed pins. 
To illuminate the pictures, Reiff has several 
terra cotta colored spotlights on an electri- 
fied track. Each light can be removed and 
replaced anywhere on the track to light up 
a particular photograph. Opposite this cork 
wall is a long viewing box for color trans- 
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A CAPEICAL AMALASIS 





DATA: 


THREE LIGHTS WERE used for this portrait: a flood high 
on the left, balanced by the reflector on the right, a 
fill-in to the left of the camera, and one thrown on the 
hair from the left rear. The negative was a Super Pan 
Press Type B film, developed for seven 
DK-50, one-to-one, at 68°. The print was a projection 
on Opal K, developed for two minutes in D-52, one-to 
one, at 68 . 


minutes in 


CRITICISM: 


WE HAVE HERE a very interesting portrait, from which 
one can readily see that a lot of planning went into 
it. Your critic believes that by taking it as it is we 
can be more constructive so let’s see what we might 
suggest that would improve it. 

It is intended to be a high-key lighting, and for 
that purpose the lights have been pretty well handled. 
The pose has little distortion of the 
shoulders which could have been avoided by using a 
baby spot on the sitter’s left shoulder. That would have 


resulted in a 


removed the present shadows, making the picture more 
pleasing. 

The dark neckline of the dress has two unfortunate 
tendencies, First it takes away from the nice oval of 
the face, making it appear rounder than it is. Second, 
and more important, this dark area is so out of balance 
with the rest of the picture that it literally commands 
attention and of course in a partrait nothing should 
be more important than the face of the subject. We 
emphasize this because only too often a photographer, 
even though he knows what is bound to happen, will 
proceed with a sitting instead of exercising his right- 
ful authority of either covering an unsatisfactory costume 
with a black drape or asking the sitter to change to 
another dress. Picture, if you can, this same subject in 
the same dress, but with a black drape V-shape neck- 
line. 

We get the feeling that the expression of the 
eyes does not conform to the shape of the mouth; 
the eyes are pensive or introspective while the mouth 
is smiling. We do not say the expression is bad but 
that it could be better. Had the eyes been open and 
looking at the camera the portrait would have had 
more sparkle and life. One common error has been 
carefully avoided: the hair is blonde and has not 
been blocked up with heavy shadows, as is so often the 
case, until one cannot tell whether it is dark or light. 

The negative was well exposed and correctly 
developed, but the print appears to have been both 
under-exposed and under-developed. 
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FOLLOWING FATHER’S FOOTSTEPS 
By Charles Smith 


WHEN A MAN finds himself wiih a photographic business unexpectedly in his lap 
he has a genuine problem if he has had no experience operating a studio. It happens 
more frequently than you might think, perhaps because of the owner's sudden illness 
or death, requiring a son or son-in-law to step in and take over a flourishing (and 
sometimes otherwise) establishment. Now and then a mortgage falls due and the 
mortgagee just up and quits. Nor is the situation one peculiar to the male sex 
because widows and daughters are confronted with it just as often; probably the 
great majority of women who are studio owners today are behind the camera as 
a result of just such crises. Usually, however, they had at least the advantage of 
having been associated with their husbands or fathers in the active conduct of 
their studios. It’s far more complex when a young man, already established in 
another field, must give that up virtually overnight because the studio which is his 
family's chief asset has become his personal responsibility if it is not to be written 


Cc W. DISHINGER, JR 
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DISHINGER, 
JR. 


off at a heavy loss. It has been too much for 
many otherwise good men. 

Add to all this the handicap of follow- 
ing in the footsteps of an illustrious member 
of the profession, something only those who 
have been through it can fully appreciate, 
and you have some idea of what confronted 
C. W. Dishinger, Jr.—better known as ‘“‘Bill’’ 
in the profession today—when his father was 
taken unexpectedly ill a few years ago. 
C. W., Senior, had been first a partner and 
then owner of the Dishinger-Woodward 
Studio in Jacksonville, Florida, for many 
years. As many of our older readers know, 
it is hard to determine which was the better 
liked: Dishinger the man, or the fine portraits 
(he was especially noted for his poses and 
lightings of brides) which he produced. He 


was a familiar personality on both local and 
national convention programs and deservedly 
popular among his fellow-photographers. His 
work and techniques have been shown and 


described in these very pages in past years. 

So, when his son stepped in, he soon 
found that he not only had a business to 
manage but a 
graphy 
camera; there was no question about that 


reputation for 
to maintain. He 


fine photo- 
could handle a 
because after all he had been raised in a 
studio atmosphere, but he had always taken 
his father’s portraiture more or less for 
granted. It's easy to think that photography 
is a rather simple matter (it had never seemed 
especially difficult he watched his 
father at work) and to most people a photo- 
graph is a photograph and that’s that. But 


when 








Bill had been away from the camera for 
some time, having selected decorating and 
display as his own medium for making a 
living. While that indicated his innate taste 
for form and composition, he did not at 
first realize that there was still much to be 
learned. He can laugh about it now as he 
admits: 

“| didn’t know there was anything wrong 
with my work. Then | sent some prints to a 
convention exhibit. When they weren't 
accepted and hung the way my father’s prints 


w DISHINGER JR 


used to be, | woke up. Evidently something 
was wrong and | had to find out what it 


“ 


was 

So began a struggle which in Bill's 
opinion, hasn‘t ended yet. The mere fact that 
he feels that way about it, in view of the 
examples of his work which accompany this 
story, indicates that he is a worthy son of 
his competent father because C. W., Senior, 
is one of those old-timers (and would there 
were more of them today) who were never 


satisfied and were always attempting to 





c W. DISHINGER, JR 


produce still better photographs. An excellent 
example would be the late, famed Felix 
Schanz of Fort Wayne, Indiana, who almost 
to the day of his death continued to experi- 
ment with different materials, new processes, 
varied lightings and processes. Bill decided 
to go ‘straight to the horse’s mouth."’ Select- 
ing Masters of Photography and other top- 
ranking professionals—many were long-time 
friends of his father and only too glad to 
help—he showed them his work and asked 





GOVERNOR FULLER WARREN OF FLORIDA 


for advice. When they realized that he 
wasn’t looking for pats on the back but 
wanted frank and even brutal criticism where 
that was needed, it didn’t take long to set 
him on the right track. 

But Bill is also a business man and 
producing quality portraiture that would live 
up to his father’s standards was only part 
of his program. Fine portraiture was all very 
well in itself, he felt, but a photographic 
studio is basically a business establishment 
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just like every other store or enterprise up 
and down the street. Costs were going up 
in all directions and, firm in his belief that 
Dishinger portraits were worth more, he 
raised his prices. He has not been sorry and 
is convinced that a reasonable increase in 
photograph charges is not resented by the 
public when obvious quality justifies it and 


the raise is in line with the general uptrend. 


He has another to his bow, too, 
because his wife — Vi— has developed a 
considerable finesse with oil coloring to the 
point where portraits which she finishes in 
full, heavy oils are not only proving highly 
profitable but have considerably increased 
the studio’s prestige. 


string 


Like his father, Bill has become very 
active in photographic association work, 
state, regional and national. A dependable 
man in the Florida Association, he has ‘gone 
through the chairs’’ and will be president of 


that organization by the time this story 


appears in print. He has also been doing his 
share in the Southeastern Association and was 
last year’s portrait delegate for his state on 
the National Council, all of which is typical 
of an up-and-coming young photographer. 


Bill's experience outside photography 
has left him well versed in display techniques 
but while he can, if he wishes, originate, 
construct and install as elaborate or modern- 
istic a display as any store owner might 
want, he believes that a photographer's show 
window or case should be kept simple. The 
photograph of the little boy with the straw 
hat shows the extreme of informality to which 
his displays are sometimes carried, and 
incidentally this particular photograph drew 
more comment than anything he has recently 
used. Customarily his display is limited to one 
fine large portrait or oil painting and many 
prominent Floridians, including Governor 


A sample display 
in the Dishinger 
reception room. 
Note the emphasis 
on frames, and es- 
pecially the two 
vertical panels, 
just right for mod- 
ern small apart- 
ments. 





Bill Dishinger has 
found that an oc- 
casional informal 
photograph— such 
as this and the 
one below—helps 
to maintain inter 
est in his window 
displays. 


Fuller Warren, have thus graced his window. 

Careful to vary his styles, poses and 
sizes, he sidesteps the monotony which befalls 
the work of so many studios, and thus keeps 
his customers coming back instead of losing 
them to competitors. Typical of the variety 
he offers his customers is the in-the-studio 
display of framed pictures shown in one of 
the illustrations and he calls particular atten- 

_ tion to the vertical panels on the wall. Such 

panels in the horizontal style have been very 
popular in his part of the country, just as 
elsewhere but, says Bill, nowadays too many 
small apartments just do not have wall space 
for the long horizontal panels. So he offers 
the vertical as an alternative. It will fit into 
any odd space beside a window or door, 
while several can be hung side by side if 
desired with all of them at a good viewing 
height. This little idea has paid him well in 
added sales of photographs, coloring orders 
and frames. He also keeps up to date when 
it comes to equipment, having installed a 
full complement of speedlights which he finds 
are paying for themselves many times over 
in favorable publicity quite aside from the 
ability of speedlight to catch natural expres- 
sions and unusual poses. 

Typical again of Bill’s temperament and 
way of doing things is the discontent he and 
Vi found in the apartment they occupied a 
few years ago. They were plowing most of 


their money back into the studio and hadn‘t 
enough left to buy the kind of home they 
wanted. Bill bought a lot on the waterfront 
in what they thought was an ideal location 
and set out building his own home in spare 
time with the occasional help of a laborer. 
Now they have the kind of place anybody 
would be delighted to own. Who can hold 
back a fellow like that? 





\ CMTTICAL 


ALYSIS 











DATA: 


THIS PHOTOGRAPH was 
background with a half-second exposure at 
Super 


taken against a projected 
F/8 on 
Panchro Press Type B film, developed for four 
minutes in DK-50. The print is a projection on #1 


Kodabromide, developed for two minutes in D-72. 


CRITICISM: 


THANKS TO THE detailed explanation of the making 
of negative and print we have no suggestions to offer 
that would improve this photograph from a technical 
standpoint. The original before us has excellent quality 
and while the shadow effect in the background is 
black, in the print there is a feeling of luminosity even 
in that black, which no engraver can hope to reproduce. 

Only last month we had occasion to call attention 


to what we felt was a serious fault: that the main 
object, due to the position of the hands holding it, 
was apparently being presented to someone off to the 
side or who should have been the back 
ground, instead of being offered to those viewing the 
photograph. Here we have the same effect, which in our 
opinion is very objectionable, especially from a sales 
standpoint. 


shown in 


In addition the trade name on the can faces in 
the opposite direction from that of presentation and, 
to add further confusion, is only partly shown. We are 
sure no advertiser would appreciate having the name 
of his product obscured in such fashion. Too, the light 
ing on the can can be greatly improved. Would it not 
be more effective to have the name and trademark 
where they receive the most light and thus draw the 
most attention? And why the light streaks across both 
trademark and name? And the dented 
container and why emphasize the dents? Those alone 


finally, why 


convince us that this was an experiment because an 
advertising agency would search through a thousand 
cans if necessary to find one without a single blemish 
We know one famous illustrator who, when photo 
graphing a dish of baked beans, personally inspects 
every bean that will show in the picture to avoid in 
cluding even one that may be broken, mashed or of 
imperfect size or shape. 

The hand is in a most unusual position, one that 
is neither attractive nor pleasing. At first glance it 
is a bit disconcerting due to distortion, being slightly 
out of focus and lacking tonal values in parts. Again 
we want to impress on our readers the importance of 
a thorough study of hands if they are to be included 
in photographs. In our opinion hands are about the 
greatest problem with which a photographer has to 
contend. 


Selection of the background shows imagination 
and originality on the part of the cameraman although 
we feel an improvement would result were the can 
raised slightly to cover more of the tank silhouette 
as well as to conceal the two light spots between the 


legs of the tank just to the left of the can. 
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SELLING THE PUBLIC ON A NEW STUDIO 


BY PETER H. BRUCE 


SEVERAL YEARS AGO, when | opened my studio in a 
town of about 9,000 population, | found that photo- 
graphy had become pretty much of a dead issue in 
the community due to the Icck of aggressiveness 
(chiefly because of age) of the then owners of the 
other two studios and their immediate predecessors. 
Because both establishments were old-fashioned in 
appearance, and pretty well run down in addition, 
many of the local people had fallen into the habit of 
going out of town for any photographs they needed. 

My immediate concern, of course, was to counter- 
act that practice. | redecorated the studio | had bought 
and installed new equipment, speedlights. 
All of this was duly noticed, commented upon and 
taken as a sign of progress by the townspeople with 
the result that my business began to show at least 
, some signs of life. | soon found, however, that it was 
not growing fast enough to keep my bills paid, so | 
dug around in my mind for some idea that would 
really make people 
photographer in 


including 


realize there was at least one 
town capable of producting work 
comparable to that obtainable in nearby cities. 
While in Washington, D. C., | had visited and 
made numerous photographs of the famous Episcopal 
Cathedral there. The thought occurred to me that some 
of the prints from this 


set would make a_ suitable 


background for an Easter window if | could secure 
the right kind of portraits to place in front of them. 
Most appropriate, naturally, would be the local clergy- 
men and while clergymen themselves are not, due to 
their straitened finances, good prospects 
for portraits they do have a considerable following in 
any community and in a small town are persons of 
genuine prominence. 

So | visited the pastor of every local church and 
sold him on the idea of sitting for a portrait, with no 
obligation to buy, but so that | might use the photo- 
graph for this Easter display | had in mind. It took 
some doing but because | carefully explained to each 


customarily 


The unusual Easter adver- 
tisement used by Mr. Bruce, 
as explained in his accom 
panying article 





The Clergy of Tyrone are unanimous 
in their greetings to the citizens of our 
beloved community during this Holy 
Week and Easter Season. 


The work of the churches centers 
around Easter and all its precious 
thoughts, memories and teachings. In 


furtherance of this work the doors of all 


churches are open to everyone, and a 


more than cordial welcome is extended 
by each of the local clergymen. 


To better acquaint you with your 
clergy their portraits may be seen in the 
windows of The Bruce Studio. 





that it was my intention to make this display an urge 
toward church attendance and membership, as well 
as publicity for my studio, | managed to secure the 
co-operation of all of them. 


On the Saturday before Palm Sunday | installed 
the display, with six 11x14 prints of the Cathedral, on 
16x20 mounts, providing a handsome and dignified 
surrounding for 15 framed 8x10 portraits, one each 
of the 15 local clergymen. | began to get comments 
almost immediately and the display was a subject of 
local conversation for months thereafter. The news 
spread rapidly and the window was a focal point of 
interest for the entire Easter week. So far as adver- 


RURAL WEEKLIES 











tising was concerned | ran only one advertisement in 
the local paper (see Page 45 — Ed.) using an 
eight inch space two columns wide. | think readers 
will agree that in the advertisement itself | more than 
kept my promise to the pastors. 


| do believe that the very discreetly worded adver 
tisement had much to do with the excellent reaction 
the display received from the local citizenry and | 
can think of little | might have done at such a low 
total cash outlay that would have so well accomplished 
my purpose: to prove what | could do and make the 
entire town aware of it. 


OVERLOOKED ADVERTISING MEDIA 


BY DAN VALENTINE 


MANY PHOTOGRAPHIC STUDIOS are passing up good, 
cheap, business-producing advertising media right on 
the outskirts of their own back yards, and the media 
to which | refer are the country weekly newspapers. 
The rural customer nowadays is only a few motoring 
miles from the nearest reasonably large business center 
yet the photographer, overlooking this drastic change 
of the past 25 years, continues to limit his advertising 
(assuming that he does advertise at all) to the larger 
local dailies. While in many cases the local daily has 
considerable circulation in the surrounding territory, 
outside the city it has by no means the appeal of 
the weekly, as | shall explain later. 

Fifty years ago a family living on a farm or in 
one of the many tiny communities which consist chiefly 
of a general store, a church and a gas station was 
virtually isolated from the world. All of its business 
was done with the general store and when it came to 
photographs the family was dependent upon the occa- 
sional itinerant cameraman. Now the picture has 
changed; the farmer and his family can — and do — 
drive into town for their requirements and yet return 
in plenty of time to do the daily chores. The farm popu- 
lation today is one of the well-to-do segments of our 
nation. Farm families can and will buy photographs. 
“They do buy photographs!’ many a reader will inject 
indignantly at this point but while we are entirely 
ready to agree with him we must emphasize that this 
is exactly the trouble. They buy photographs when 
some urgent necessity arises but they are not being 
properly sold on the idea of being photographed with 
the result that those who do visit a studio only appear 
at rare intervals while many are not photographed 
at all. The trouble is that studio owners have not 
modernized their advertising schedules to reach this 
field. 

By building a special advertising campaign di- 
rected toward this group of potential rural customers 
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a photographer can jump the gun on his competitors 
in this rich field. And the medium to use is the country 
newspaper, too often ignored because of its unimpres 
sive appearance, frequently poor typography and — 
in many cases — consistent use of what the newspaper 
trade calls “boilerplate,” the syndicated material bought 
in mat form from a central source which fills many of 
its columns, 

But don’t let all this fool you. True, the modern 
farmer receives the daily newspaper from his nearest 
city as soon as, or sooner than, his city cousin and he 
reads it just as thoroughly. Don’t be too surprised if 
he also subscribes to the Sunday edition of the New 
York Times. But he also has his country weekly — and 
that he reads all week long. It’s his paper, filled with 
little personal items about the people he knows. He 
keeps it on the parlor table and he reads and re-reads 
both the news and the advertisements — something 
he doesn't bother to do with the larger newspapers. 
The country weekly is strictly local, and it is a vital 
part of the farmer's life. 

You, if your studio is not located in one of the 
country’s great metropolitan areas, can tap this lucra 
tive rural field at little cost. The rates are low and 
a series of small advertisements placed in every rural 
weekly within a radius of 100 miles will have terrific 
pulling power. In addition there are many original 
and interesting copy angles possible in such adver 
tisements and you will have no competition to speak 
of. You may be surprised to find how many localities 
there are that, though they support a small weekly 
paper, are by no means large enough to support a 
photographic studio. The average city of about 100,000 
population will have up to 20 rural weeklies within 
its trading area. It will pay to take advantage of 
these extra — and inexpensive — advertising oppor 
tunities. 


(Editor's Note: While Mr. Valentine rather naturally 














has devoted himself to the rural weeklies because he 
is a resident of South Dakoto, 


it might be well to 
point out that every metropolitan area supports num- 
erous suburban weeklies or semi-weeklies in addition to 
its normal quota of big dailies. What he says about 
the advertising value of these rural weeklies is almost 





equally true of these suburban papers. There are a 
dozen or more existing comfortably in the suburbs of 
our own city of Cleveland, despite the competition of 
three of the country’s great dailies, yet few if any 
studios advertise in them though it is surprising how 


closely their pages are read.) 


GOING AFTER WEDDINGS 








O’BRIEN USES RADIO AND DIRECT MAIL 


By L. T. Bruhnke 


WHILE THE O’Brien Portrait Studio in Waukesha, Wis., 
was started by O’Bie O'Brien's father in 1882, O’Bie 
isn’t coasting on the good will built up in the past 70 
years. By using a Lohengrin, spot 
radio announcements, the marriage license column and 
some unusual direct mail, O’Bie continually reminds the 
citizenry that the O’Brien Portrait Studio is still doing 
business in Waukesha. 


combination of 


One of the couples listed in the marriage license 
column is congratulated each day in a spot announce- 
ment over Waukesha’s radio station WAUX. After a 
few bars of Lohengrin, the announcer says, “Congratu- 
lations and best wishes to and from 
O‘Bie O’Brien on your approaching wedding. Record 
your wedding with beautiful formal or informal por- 
traits of your entire wedding. Wedding portraits by 
O’Bie O’Brien are of the finest quality that can be 
obtained anywhere. Why? Because the O’Bie O’Brien 
Portrait Studio is known for its fine wedding portraits 
since 





1882. That means 70 years’ experience in pro- 
ducing fine quality portraits at reasonable prices. 
Remember, there’s only one O’Brien Portrait Studio and 
there's only one O’Bie O’Brien quality.” 

While O’Bie necessarily cannot congratulate all 
couples over the radio, he can — and does — send 
direct mail to all of them, and every prospective bride 
receives two pieces through the mail. The first never 
fails to get a reading because it looks for all the 
world exactly like a wedding invitation. Inside the 
first fine white envelope which bears only his studio 
address on the flap simulation of 
fine engraving, is a second matching envelope which 
contains two folders, both of fine wedding bristol. 

The larger folder, plate-sunk in the exact style of 
a wedding announcement, bears this message: 

Mr. O’Bie O’Brien 

requests the pleasure of photographing 

your approaching 
Wedding 

either in formal studio portraits or 
sequence of action photographs which will 
preserve the charm of the event for all time 
Complete information will be given if you 

will telephone or call the studio 
Telephone 8108 


in an excellent 


O’Brien Portrait Studio 
Broadway, Woukesha 
The smaller folder reads, on the upper inside fold 
Something old, 
Something new, 
Something borrowed, 
Something blue, 
A lucky Sixpence in your shoe. 
and, on the lower half of the fold: 


Call at the O’Bie O’Brien 
Studio on Broadway for your special gift 


Portrait 


of a genuine imported English Sixpence 
as a good luck piece for “in your shoe.” 

It goes without saying that Mr. O’Brien is care- 
ful to keep on hand a sufficient supply of sixpences 
at all times. These, when called for, are presented in 
a small the old 
repeated with, in script type below it: “Compliments 
of O'’Bie O’Brien, O’Brien Portrait Studio.” 


white envelope on which verse is 


Of course no one-time mailing can ever be 
expected to produce 100% results so, shortly after, out 
goes the 82x11 


like $10 envelope, 


printed sheet, mailed in a business 
which is reproduced with this 
article. This, due to its contrast with the first mailing, 
again draws attention and also acts as a sampling of 
the O’Brien informal pictures. Mr. O’Brien, we regret 
to note, uses the word “candid” twice on this piece; 
we think would be better. 
combination of radio and direct mail is sufficient to 
assure the O’Brien Studio of an ample share of the 
community's weddings. The informal shots are delivered 
in albums at prices which vary from $15.00 to as high 
as $100.00 and during the busy season O’Bie has had 
as many as 15 weddings in a day. 


“informal” Anyway, the 


When his schedule calls for taking of informals 
in the church, Mr. O’Brien always personally obtains 
with, the 


some photo- 


permission from, 


pastor. 


and plans the pictures 


In his city, as in most others, 
graphers have made nuisances of themselves by scat 
tering burned-out flashbulbs around, violating church 
etiquette, or acting in a manner unbecoming such a 


solemn occasion, with the result that discredit is cast 
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edging protos 
O'BRIEN PORTRAIT STUDIO 
RIE O BRIEN 
ADWAY PHONE 2) 
WAUKESHA, WISCONSIN 





Mr. O'Brien's second mailing piece in his wedding campaign 
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upon the whole profession. Due to his advance visit 
with the pastor, and the latter's knowledge from past 
experience that with O’Brien on the job nothing un- 
toward will take place, O’Bie is assured not only of 
a welcome but of any needed co-operation. 

Getting his photographs out on time is every bit 
as important as doing good work, thinks O’Brien, and 
to help accomplish this he uses an 8x15 page, 11- 
column studio register of his own devising. When a 
sitter arrives to have photographs taken, O’Bie writes 
down in the respective columns the name, address, 
sitting number, any remarks or special data, the price, 
deposit and date promised. In other columns are 
noted the name of the retoucher, dates when negatives 
go out and come back and finally the date of printing 
and finishing. From this register, as time permits, the 
sitter’s name, address, telephone number, sitting num- 
ber and all bookkeeping items are transferred to a 
3x5 card, these being filed alphabetically to become 
a permanent record as well as a mailing list when 
needed. Both the studio register and the card must 
check with transactions recorded on the cash register. 


The studio register thus gives a complete picture 
of all studio operations and a quick daily check down 
the columns avoids any possibility of an order being 
overlooked or temporarily laid aside on some shelf. 
Should a customer come in ahead of time, no scurry 
ing around is necessary because the register shows 
the specific day when the work was promised. And, 
if some emergency develops and a customer needs 
delivery earlier, the register shows where the nega- 
tives are and what possibility there is, in view of 
the status of other work, of finishing the order ahead 
of schedule. 

A bride contest conducted in June by the same 
radio station has also proved a good business pro- 
ducer. The couple writing the best letter on ‘Why 
we'd like to win the June Wedding Contest’ receives 
$1,000 in wedding gifts and an _ all-expenses-paid 
honeymoon in the bridal suite of a famed Chicago 
hotel. Joining with other local merchants, the O’Brien 
Studio contributes the wedding portraits, receiving in 
return a spot announcement without charge each time 
the station broadcasts the contest. 


SIDELINE THAT PAID OFF 








SELLING NURSERY FURNITURE AND TOYS 


By David E. Rintoul 


IN THESE TIMES when higher costs and increasing taxes 
are causing a great many people to tighten their purse 
strings — and especially so with respect to such luxury 
items as photographs — no doubt there are some 
studio owners who would not be averse to increasing 
their incomes. Here, then, is an idea which occurred 
to us, which has helped us materially over our initial 
rough spots, which has since developed into an impor- 
tant source of profit and which we think well warrants 
passing on to other photographers. 

When we opened our studio just a little over a 
year ago, we knew we were in for some vigorous 
competition from five already existing studios in this 
town of about 12,000 population. We knew that our 
business was going to. be quite difficult to establish 
and possibly even unprofitable for the first two years 
at least. 

Since the baby business is the greater part of 
any small-town studio’s business and since we particu- 
larly enjoy working with small children, we decided 
to specialize in children’s portraits. The studio, and 
the camera room in particular, were to be decorated 
to be as attractive as possible to children. There was 
to be nothing within a child’s reach that could be 
damaged by small hands. 

All of this decided we went about looking for a 
sideline which might add substantially to our studio 


revenue, something which would tie in nicely with 
our photographic business, and give us the additional 
income we felt we were going to need. What we 
finally decided upon seemed perfectly natural to us, 
and has proven to be eminently satisfactory. 

We installed a complete line of nursery furniture 
cribs, highchairs, play tables, small tables and chairs, 
bassinettes and so forth. We had ample room and the 
items we stocked would in any event frequently be 
used to give our children’s portraits a homey atmos 
phere. 

Naturally a studio specializing in children’s por 
traits is visited by a great many mothers. Seeing the 
furniture, they quickly remembered us when they 
needed any such item. And, naturally and logically, a 
great many prospective mothers visiting the studio 
looking for furniture, called back a few months later 
for appointments for their new babies’ pictures. One 
line helped the other: our photographic business built 
up a demand for furniture while the furniture brought 
in new customers for photographs. 

To stimulate both, we featured a “Child Person 
ality’’ contest during May and June, which in_ itself 
proved profitable in addition to giving us the traffic 
we so eagerly desired. Also we included, in every 
package of photo finishing, stuffers advertising the 
nursery furniture. 
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The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











BLOCKING WITH INDIA INK 
BY C. H. STEMPEL, BURLINGTON, IOWA 


It is well known that India Ink reticulates when it 
dries on photographic film, leaving a network of tiny 
lines which will print through. You can avoid this to 
a satisfactory degree by adding a little wood alcohol 
to the India Ink — some 30 or 40 drops to a full 
bottle. For drawing straight lines with ruler and draw 
ing pen, for following outlines previously scored with 
a knife, or for working in delicate angles and open 
ings with a crow quill pen, this solution is far more 
desirable and much easier to use than the customary 
blocking solutions, and for such purposes you will 
have no trouble with reticulation. Larger areas may 
also be painted out with it if a little care is taken 
not to put the ink on too heavily. Under any condi 
tions, if reticulation does take place, the result is not 


so severe as with the pure ink and rarely prints through. 





During the summer and early fall we had a 
great many calls asking if we had toys, particularly 
educational toys. Looking the town over we found the 
only place stocking a quantity of educational toys had 
its baby department located on a balcony, which was 
not easily accessible to prospective mothers and those 
who were shopping with small children in tow. Accord- 
ingly in September we added a line of Holgate and 
Fisher-Price toys. We immediately built a window dis- 
play around the toys and were amazed at the amount 
of toy business we had even in September. By Christ- 
mas we were in the toy business permanently. 

Our sideline isn’t a big business, but it did help 
us through our first year, and will possibly be an 
even bigger asset during the coming year. Our invest- 
ment is relatively small. Our first furniture stock con- 
sisted of only one item of each kind. We knew little 
about furniture buying, so we concentrated on the 
things that my wife and | had found useful in caring 
for our own children. 

As business increased and as we had calls for 
things which we hadn’t at first stocked, we added to 
our inventory and increased our advertising to let 
people know that the furniture was for sale. 

Our first toy stock was sent to us by the stock 
house and was made up of items which were hand 
picked by the salesman. He sent only those pieces 
which he felt sure would sell. This was done at the 
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suggestion of the stock house, and it proved to be 
good advice. 


Later we found that the Holgate line of toys was 
a good seller almost to every item which they listed. 
Next year we expect to concentrate almost entirely on 
the Holgate toys. During the balance of this year we 
will keep only a very small stock of toys, chiefly the 
items of which we have sold the most. 


A great many professionals will object, and per- 
haps rightly, that a studio shouldn't be turned into a 
store. But many studio owners perhaps are looking for 
something which will add to their yearly income. It is 
only an idea, possibly useful to some, probably com- 
pletely abhorrent to others. However it has helped us 
through our first year to such an extent that we cannot 
see any reason why it might not eventually become 
even as big a business as the studio. And originally 
we had thought of it only as a temporary expedient! 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claiins or state- 
ments are solely those of the manufacturers 
or distributors. 











Burke & James, 323 S$. Wabash Ave., Chicago 4, Ill 
now have available Series XV convertible Cooke lens, made 
by Taylor Taylor & Hobson of England, not exported to this 
country for long time. Really three lenses in one, various 
combinations of back and front provide equivalent focus of 
12%", 19” and 26%” at full apertures of F/6.8, F/12.5 and 
F/16, respectively, covering 8x10 at infinity. This notable lens 
sells at $325.00 either in barrel with iris, or in self-cocking 
Compax shutter 


Bachrach, Inc. are for the first time releasing their 
Negative Retouching Airbrush Ink which, in new improved 
version, is used as important aid in retouching all their 
negatives. Price $1.50 for eight-ounce bottle. Adheres well 
to either side of film (or to glass) and suitably matches 
negative color 


General Photo Products Co. simplify printing room work 
with new Ejector Paper Safe, compact, light-proof, which 
eliminates black wrappings and fumbling in dark. Stores sen 
sitized papers safely; push of lever dispenses one sheet at 
time. Durably constructed, finished in black crackle. Sizes 
include 8%2x11-8%x14 combination at $12.50; 5x7 and 8x10, 
prices on request. (Illustrated) 


New Ejector paper 
safe 





Pictrol lens  attach- 
ment cuts down re- 
touching costs 


ae 

Craftsmen’s Guild, 1001 
28, Calif. hove, in their 
device which 
focus, 


N. Orange Drive 
low-priced Pictrol Lens 
converts any lens 
giving any degree of diffusion from 
misty soft. Used with enlarging lens, Pictrol 
retouching and grain, 
trasts, 


Hollywood 
Attachment, 
into one of variable soft 
razor sharp to 
eliminates both 
softens harsh con 
softness. Repeated identical 
prints may be made. Has been highly recommended, is simple 
to use, fits all lenses. Costs only $4.95. (Illustrated) 


spotting. Reduces 
imparts effect of pictorial 


General Electric Co., Lamp Dept., Nela Park, Cleveland 
12, Ohio have just issued new 82x11, 28-page, four-color 
Catalogue complete line of G-E lamps for all 
photographic purposes, book they claim to be first photographic 
lamp catalogue ever produced. All 
including photofilash and 
‘amps, repeating flash viewing, 
editing, copying equipment and darkroom illumina 
tion, are illustrated together with explanations of their specific 
applications, technical data and list prices Striking color 
shots illustrate G-E’s research, design, manufacture and testing 
facilities. Yours on request if you mention THE PROFESSIONAL 


featuring 


sizes. 
studio 


popular types and 
photoflood, projection and 
tubes, lamps for film color 
viewing, 


. Eastman Kodak Co., N. Y. presents new 
35mm _ Kodak little enough to fit in small 
pocket or gadget bag corner and thus always easily available 
Lens is 50mm coated F/4.5 Schneider Reomar with stops to 
F/16 and shutter speeds from one to 1/300th second. Has 
built-in flash synch.; delayed action shutter setting; film-wind 
coupling which provides automatic film stop, counter, double- 
exposure prevention. Numerous other features. Body is die 
cast aluminum alloy covered in pin-grain leather with metal 
parts in satin-finished chrome. Price is $59.50. 


Rochester 4, 
Retinette Camera, 


Schmidt Company are importing Panorama BC Flash Gun 
which fits any foreign or domestic camera with built-in flash 
synch. and comes apart for carrying in pocket or gadget bag 
Plastic case is nearly unbreakable; highly polished five inch 
reflector has 50° distribution ratio. Fingertip bulb ejector 
Fires up to six additional lamps. Price $8.98. 


Clingtite Products offer for all types titling work new 
Clingtite Letters of pliable red plastic which adhere on contact 
to glass, steel, all other non-porous surfaces, require no 
adhesive, are as easily removed. Kit consisting of two 8x10 
title boards and 157 large 1” letters, numerals, symbols and 
animated characters only $2.95. (Illustrated) 


TITLING 
*MADE 


~~ we 


Titling letters of red 
plastic. 


Emde’s time- 
saving Stereomounts. 


new 


Emde Products, Inc. now offer their one-piece aluminum 
Stereomount Frames separately, as well as aluminum 
those who already stereos mounted in 
Stereo-Realist or paper masks, and have standard micro glass, 
but wish to 


frames 


with glass, for have 


remount in aluminum frames. Remounting of 
slides already finished with taped edges requires only peeling 
or slicing off old tepe. Aluminum frames, 100 to box, $7.75 
Frames with glass, in lots of 100 with 200 glasses, $13.50 
Glass is standard stereo micro cover glass, 3-31/32 x 1-19/32 x 
040”. (Illustrated) 


Epco Products, Inc. add two more speedlights to their 
line. Model LM-301 weighs only 52 pounds, operates on 110 
volt a.c., delivers 60 watt-seconds at 1/10,000th second flash, 
works at Guide #27 for color, Guide #160 for black-and 
white. Complete with power pack, 6” aplanatic reflector, 
handle, 20‘ line cord, leatherette covered case and strap — 
price $99.50. Mode! LM-300 is new a.c.-d.c. unit, using stand 
ord 110-volt a.c 
to d.c 
LM-301. 
Kemlite 


house current or can be converted in seconds 
battery operation. Otherwise identical with Model 
Price $110.00. All Epco ore equipped with 
activated. flash tubes, guaranteed Other 
accessories available. Free illustrated booklet on request 


units 


forever 


Ansco, Binghamton, N. Y. announces new, streamlined, 
Flash Unit (JN206) incorporating 
making possible use of unit with all synch. shutters 
having either 3mm continental type contact or standard A.S.A 
bayonet contact, both 


universal Ansco 


ingenious 
adapter 


connecting nipples included with each 
unit. Body of gun is moisture-resistant, durable plastic 
standard C batteries or BC cartridge. Aluminum reflector is 
designed for more than conventional light output. Unit includes 
metal mounting bracket, bulb ejector, 
multiple unit. Price complete $9.95. 


takes 


plug-in socket for 


Federal Instrument Corp. now includes with each Deluxe 
Ideal Photo-Electric 
leather 


Model 
russet 


Exposure Meter handsome genuine 
case with drop front and swinging back per 
mitting using meter without removal from case, and removable 
Nylon neck cord Meter has improved block and 


dial for easier reading. Price for meter and case $9.95 


silver 


Kalart Company, Inc. will supply for only 25¢ new 
Synchro-Sunlight Guide, only 3%x5, attractively printed on 
heavy boord, varnished for long-time service. Explains method 
of combining daylight with flash; gives at glance all informa 
tion required for all popular black-and-white and color 
when used with midget flash lamps. (Illustrated) 


films 


Kalart’s Synchro-Sunlight Guide 
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Kontur  Sportsfinder 
Viewfinder, made by 
Voigtlander, distrib 
uted by Willough 
by’s 


- Willoughby’s-Wholesale 
introduces 
lander, 


110 W. 32nd St., 
Sportsfinder Viewfinder, made by Voigt 
35mm, 2%x2Vs, 2Vex3Ve cameras. With 
this pictures can be made with both eyes open, that watching 
with 


New York 1 
new Kontur 
designed for 
subject seeing it surroundings in natural size and brilli 
nto finder seeing dark area with four solid 
white lines forming rectangle 


ance, that looking 
latter including field embraced by 
medium Additional dotted 
view when shooting 
field 
$8.50 at 


lens when taking distance or shots 


porallax area indicates exact angie of 


close-ups at three feet. Luminous dot marks center of 


Excellent for following fast-moving Retails 


(Mlustrated) 


subjects 
camera stores 
Eastman Kodak Co nN. ¥ 


used without negative to produce positive 


Rochester 4, announces new 


type reversal paper 
print. Emulsion reacts to light in manner directly opposite from 


normal sensitized papers, direct 
prints with 


When this new 


leading to production of 


positive conventional equipment and processing 


light and 
creas turn 


reversal paper is exposed to 
developed in oa 
black, 
for intermediate 


plied by 


fogging developer unexposed 


resulting in direct positive image with no necessity 


negative. Initially this 


Photostat 


paper is being sup 


Corp. for use with Photostat equipment 


Ansco, Binghamton, N. Y 


black-and-white 


have introduced New Ansco 
Hypan 


of their 


motion picture film 
Hypan, in 100’ 
$4.27; 25' Twin-8 
features increased 
brilliant gradation; 


improved version 
$7.35; 50’ 
$2.90. This new 
speed (A.S.A.40); 
blue-black 


popular 1lémm rolls at 


16mm rolls at rolls at 


Hypan cine film medium 


clear, crisp whites; image tones 


Pako Corporation, 1010 Lyndale Ave N., Minneapolis 
product heretofore called Pako Wetting Agent 
has been known, since June 1, 


advise that their 
as Pakowett. New name involves 
which 


film before drying and for 


no change in chemical formula or function of product 


is specially prepared for treating 


use in processing baths. (I/lustrated 


Pakowett, once 
known as “Pako Wet 


ting Agent.” 
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This improved Beat- 
tie Portronic camera 
makes possible larg 
er head image 


6916 Romaine St., 
improvements in focusing me 
Portrait Camera, 
70mm _ film 
measuring 2'2x3%" 
now be obtained 


Photographic Products, Inc., 
38, Calif., as 
chanism of Beattie Portronic Automatic 


Hollywood 
result of recent 
have 
which this 
head 
compared to 
maximum of 1'4". This is specially important to photographers 
doing large book and 
graduation (Hlus 
trated) 


made possible larger size head on 


camera uses. On one frame, image 


1%" in 


height may former 


volume work in such fields as 


Detailed 


yeor 


pictures information on request 


lamp Dept., Nela Park, Cleveland 


new blue photoflash to its 


General Electric Co., 
12, Ohio has added a 
lamps. Designated 


line of 
3=11B and already extensively tested, it is 
lamp having performance and other character 
with the 311, except that it is 
designed for use with daylight type color 
tive film. It delivers approximately 820,000 peak 
6,000° K, lists at 19¢, and is 
and attachments 
conjunction with simple 
light than delivered by the 
area or faster 
5B and 


a medium-peak 


istics identical specially 


Positive and nega 
lumens at 
intended for use in flashguns 


requiring lamps of medium screw base; in 
fixed-focus 
5B; 
speed 


+228 


comeras requiring more 
with focusing cameras where 
package of light 


larger calls for oa 


between 


Rochester 4, N. Y 
Recirculating System 


Eastman Kodak Co., announces that 


Kodak (consisting | of 


steel 


Developer stainless 


pump, cylindrical filter, two stainless steel valves and 


necessary stainless steel 
on Kodak Continuous 


piping and fittings) designed for use 


Paper Processor, is now available for 


photographic solutions where de 


Price $255.00 


recirculating other chemical 


sired in film and paper processing equipment 


Tru-Pine Company offers clear acrylic plastic coating in 
known as Spraywaoy which, drying in 
flexible durable finish that 
and dirt. 


to protect 


self-spraying container, 


minute or less, provides 
grease, acids, 


easy, 


resists 


oils, alcohol, water 
provides 


mounted or 


Colorless, it 


quick, inexpensive way photographs, 


unmounted, is of special value for 


(Illustrated) 


preserving 
colored prints 


Fa 


Paste er 


a 
MOrecring 
ating _ 


Sprayway, a plastic pro 
tection for photographs 





Pakosol, Pako’s print- 
ing, glossing and 
flattening solution 


is en cern eS 
peopel panera 


PAKO CORPORATION 


Pako Corporation, 1010 Lyndale Ave., 
price for Super 
print glossing and flattering solution 
costs $23.25, or $5.81 per 
single galion Case of 
per quart, compared to single quart 
users can therefore enjoy 


N., Minneapolis, 
Concentrated Pakosol, 
Case of four gallons now 
compared to $7.75 at 
costs $18.90 or $1.58 
price of $2.10. Quantity 
considerable (Illustrated) 


announce new case-lot 
gallon 
rate 12 quarts 


saving 


‘ Westinghouse Lamp Div 
Lamps for inexpensively 
of photoflash 
viding at 


has devised two new Flash-Chek 
checking batteries, 
synchronizers, either 
2,700,000 tests 
condition of batteries 
in front of with 
to check approximate 


sockets and wiring 
lamp with rated life pro- 
Relative brightness of lamp 
Placed on extension and held 
camera back open, can be used 
synch. of shutter and lamp. Because 
lamp may be lighted by pressing flash gun button, 
be used in focusing-type check best 
of beam spread and PT-2, 
22c and 25c 


least 
indicates 


lens lamp 


it can also 
reflectors to adjustment 


Known as PT-1 (small) prices are 


respectively 


. . H. L. Instrument Co 
Enlarg-O Filter Holder, 
in gray wrinkle. Eliminating 
and other makeshifts, 
mounted type and assures 
Regular size for 
professional 


offers, for first time, precision-built 
cast aluminum alloy finished 
use of cardboard, rubber band 


room for two filters of square 


made of 


provides 
time 


$3.00; 


uniform prints in) minimum 
barrels up to 1%” 


to 242", $3.50 


lens diameter, 


size for lenses 

M. H. Rhodes, Inc. offer inexpensive (only $4.98) Mark 
Time Photographic Bell Timer, giving clear, resonant bell signal 
at end of any pre-set time period up to 30 minutes. 
knob also winds timing mechanism. Adjustable 
total darkness unless 


Setting 
stop can be 
time period must be 
zero position is loosened 
to desired time and again 
Made of black Bakelite with satin-chrome face, 
Height 2%”, width 2%”, depth 2'2” 


set ‘by feel’’ in 
changed. For this, 
with screwdriver or 
screwed down. 


lock-screw at 


coin, moved 


easy-to-read numerals. 
(Ilustrated) 


Mark-Time Bell Timer 


This fine bronzed 
baby shoe and 
frame combina 
tion is a 
profit-maker. 


real 


Bron-Shoe Co., 
as their 


271 € 


implies, 


Broad St 


specialists in 


Columbus, Ohio 
babies‘ 


are 


name bronzing shoes 
and have gone even farther in 
both 


thought of 


combining such bronzed shoes 


with handsome frames in Few 
first 


this 


and oval 
their 
with the 
sideline for 


squares styles 


parents can resist the having youngsters‘ 


that 
portrait 


pair of shoes permanized in 


is a profitable, 


bronze, result 


easy selling any studio 
For complete 
baby 


letterhead 


selling information and a miniature bronzed 


shoe for display free — write the company on your 


(IHHustrated) 


Fotomatic 
Automatic 


Company is new concern making Fotomat 


Enlarging Exposure Control, 
photo-electric 


matically 


new type of sensitive 


exposure control device, 
process with 
May be 
enlarging papers 
second and ten 


vertical 


making enlarging auto 
controlled 
ordinary manval 
on all 
one 


operation simple as using 


timer used for controlling exposures 
fall 


any 


where times 


with 


exposure between 


minutes. For use standard 


enlarger, is readily adaptable for special installations 


Permits under- and over-exposure. as 


desired 


button 
110-volt 60 
voltage between 
110-volt a.c 


Price 


selector 
Operates 
control 


stops 
exposure at 
cycle a.c., providing accurate 
95 end 120 
device up to 
$246.50 


any time from 
on any 
volts; will 


1,000 watts 


directly control 
Detailed 


any 


folaer on request 


Eastman Kodak Co 
track striping 
16mm Kodachrome or 
Kodak Sonotrack 
present 
meet 


Rochester 4, N. Y 
service for 


offers magnetic 


sound 


single-perforated 
black-and-white Kodak 
Coating, 


processed 

film, 
adding 
tracks of 


known as 


making possible sound to 


silent films or varying sound 


Will 


can 


other films to 


specific needs be applied to side of film toward 


lamp and film 
silent speeds 
width of track area; 
be coated half width of 
full track Double-perforated 
on single-perforated before Sonotracking 
be 3%c per foot with $10.00 minimum 


‘Tis Here, Maybe! 


projector 
sound or 
coated full 


be applied to taken at either 
track will be 


those with optical 


Films having no optical 


track will 


track unless owner specifies coating 


orea films must be duplicated 


film will 


Charge 





(Continued from Page 24) 


Many of our readers must be among the more than 
5,000,000 to Life and no doubt 
that weekly last October about the “rediscovery” of 
a collection of 7,000 historical photographs by Miss 
Alice Elizabeth Austen. In 1945, her family, her wealth 
and her home gone, she gave the collection to the 
Staten Island (N.Y.) Historical Society and herself went 


subscribers read in 
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to live in old people’s homes, finally to end her days 
in the Staten Island poorhouse. In 1951 a new curator 
of photography for the Society came across the collec- 
tion with the result that she was promptly acclaimed as 
a “female Matthew Brady,” her inter 


work received 


national publicity and the sale of picture rights re 
established her in a private nursing home. There, happy 
at last and assured of a permanent place in photo 


graphic history, she died on June 9 at the age of 86 


M@ Charlies Franzreb, formerly associated with G. Gen- 
Inc., of Orange, N. J., is the Pako 
Corporation of Minneapolis as sales engineer covering 
New York City, New Jersey and New England states, 
Pako distributors their 


sales and service. 


nert, now with 


where he will assist and sales 


organizations on 


M Robert 43, brother 
of Dayton, Ohio, and partner with him in the Photo 
craft commercial studio of that city, died in hospital 


R. Corpstein, of Don Corpstein 


in Sidney, Ohio, following a heart attack at a nearby 
vacation resort on May 30. A World War Il veteran, 
he made his Ohio, 


war he himself had owned a commercial studio 


home in Troy, where before the 


@ This from “Red” Kerce, news and commercial photo- 
grapher of Tallahassee, 
Neighbor Abel 
before, 


Fla., we can’t resist: “Dear 
I've never written a letter to the editor 
so far as | remember. | just want to let 
that | THE PROFESSIONAL 
GRAPHER more than any mag. | get. 
too full of stuff and stuff with little emphasis on what 
the professional (if | can be 
THE PROFESSIONAL fills 


Thonks, Red. 


you 
PHOTO 
The others are 


know enjoy 


called one) 
that gap, 


wants to 


know. and thor 


oughly.” 


@ Frank Muldoon, owner and operator of the Muldoon 
Studio in Darlington, Wis., hospitalized on and off for 
nearly two months, necessitating the closing of his 
studio from April 8 to June 1, has been back on the 
job since the latter date. 

t .] Joseph D. Coil, who joined Ansco of Binghamton, 
N. Y., in 1941 and 


supervisor at their 


in January, 1949, became sales 


Cincinnati district office, was pro 
moted to the district managership on June 1 
ing R. L. McMillan, have 
responsibility for Ansco’s sales activities in the states 
of Ohio, Florida, Alabama, Georgia, South and North 
Carolina, Tennessee, Kentucky, Indiana, and parts of 
West which 


considerable assignment 


Succeed 


who has resigned, he will 


Virginia and Mississippi, sounds like a 


B john 
photographers 


Kennedy, Hon.M.Photog., dean of Toronto 
and Grand Old Man of the Ontario 
Photographic Society, is now retired and his son Fred, 
his partner for a number of years, is carrying on the 
Street, 
Toronto, 


studio from month to month. 
which has 
the property has so 


Located on Bloor 
“Fifth Avenue’ of 

that 
become difficult 


become the 


increased in value selling 


the studio as a going concern has 
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to say the least. However John owns the building and 
may either sell or lease it to a firm in some business 
which can afford the now soaring Bloor Street rentals. 
John’s other son, Norman, has long owned a studio in 
St. Catharines, Ont. 


M Another old-time professional who recently passed 
away was Rolla Whittenberg of Murphysboro, Ill. His 
daughter, Mrs. Harvey Mohler, and her husband, long 
associated with him in the studio, are carrying on the 
business. Many of our readers must be familiar with 
the signature of his Whittenberg, 
answers many of the questions that go to the Eastman 
Kodak 


other 


pon, 4.5: who 


Company and 
L.E.’s 
assistance in connection with several important chap 
ters Photography for Profit 
and want to extend our own sympathy on his father’s 
death 


concerning sensitized papers 


products. We ourself leaned heavily on 


in our book Professional 


M@ Frances Benjamin Johnston, 88, famed for years for 
her portraits of American presidents and other political 
and military notables, died in New Orleans on May 
16 and was buried on May 23 in Rock Creek Cemetery 
in Washington where, through her social connections 
and wide friendships, she had enjoyed an entree to 
the White House and the Halls of Congress equaled 
by few other She 


intercepting Admiral 


photographers. first made photo 


graphic history when, George 
Dewey in the Mediterranean, she took the first photo- 
graphs of him on his 
Manila Bay, using the torpedo 
Her which 


departed from the time-honored formal poses of those 


flagship after his triumph at 


ship’s room as her 


darkroom. portraits, in she deliberately 


days, are considered among the great and 


to photography. 


lasting 
contributions 


M@ Richard A. Parrish, otiginally a commercial photo 
in Pittsburgh, 
months plant photographer for the Kansas Ordnance 


grapher Kans., and for the past six 
Plant at Parsons, is now back in Pittsburg. He is new 


owner of the Graves Camera & Supply Company, 
formerly owned by Robert H. Widner. In addition to 
selling supplies, the firm does portraiture and com 


mercial photography 


@ After more than 25 years as a photographer Matthew 
long estabiished in Brooklyn, N. Y., has 
studio and retired. Mr. Ferrantino, whose 
featured pages a 
unwillingly and only 
lingering heart ailment has 


Ferrantino, 
closed his 
fine in our 


portraiture was few 


years ago, made his decision 


because a required that 
he take things more easily. In leaving the profession 
he asks us to pass on this message: ‘Perhaps through 
your magazine you can instill in the new crop of 
photographers the burning desire to achieve fine, out 
standing work that struggled so hard 
to attain. Photography must not be allowed to degen- 
erate 


we old-timers 


into mediocrity.” In answer to our 
monthly feature section, originated and planned with 


exactly that purpose in view. 


we point 





HIGHLIGHTS AND SIDELIGHTS ON 


PHOTOLIGHTS 


y (Qick! Mattaton. SYLVANIA PHOTOLAMP ENGINEER 





Rare zirconium metal fires 
Sylvania Superflash’! 


Next time you pick up a Sylvania 
Superflash bulb, notice the tiny 
metal beads at the ends of the 
lead wires. These are formations 


Sylvania’s own zirconium laboratory Bas spe- 
cially ueted for h 

metal. Here, skilled technician “carefully per- 
_ forms one op in prep of flash- 
bulb ignition material. 











of zirconium, a rare and highly 
active substance. Heated by an 
electrical charge, they ignite a 
combustible element which 
causes the brilliant flash of light 
your picture-taking requires. 
Handling zirconium is a tick- 
lish job . . . one requiring infinite 
care and great skill. But since this 
touchy metal is so critical a fac- 
tor in flashbulb performance, it’s 
a job Sylvania does—as daily fare 
—to assure you of the finest flash- 
bulbs money can buy. Finally, 
each bulb is covered, inside and 
out, with tough plastic jackets to 
prevent glass from shattering 
under heat and rough handling. 


From the preparation of the ba- 
sic zirconium ignition material to 
the final coating on lead wires. . . 
every step in Superflash manufac- 
ture is performed under Sylvania’s 
own roof, according to Sylvania’s 
own high standards, to make 
Superflash “First in Flash”! 


Quality Control. After coating on lead wire, 
zirconium beads are measured for uniformity 
of size. One more step Sylvania takes to make 
certain that Superflash delivers flash when 
you need it 





“Your shots capture the impact and drama of life 
when you take them with Sylvania Superflash!” 


Bob Kleinfeld, 
Sylvania Sales Manager, 
Southeastern Territory 


Sylvania’s aim is to give you 
flashbulbs you can depend on. 


press and professional photog- 
raphers have told me that when 
they use Superflash they never 
miss a picture due to bulb fail- 
ure. Superflash gives them the 
right light, right when they 
need it. Bright, evenly distrib- 


eras pick up every detail. Pic- 
tures have a vivid, life-like 
quality. Their audience feels 
much like an eye-witness to the 
scenes they've shot. Try Super- 
flash on your next assignment 


You'll like the difference this 


In connection with this, many uted light that lets their cam- dependable flashbulb makes! 


¥SYLVANIA =a | 


Sylvania Electric Products Inc., 1740 Broadway, New York 22, N. Y. 





PHOTOLAMPS; LIGHT BULBS; RADIO TUBES; TELEVISION PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC 
TEST EQUIPMENT; FLUORESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES; TELEVISION SETS 
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CHAMPION 
NEGATIVE 
IDENTIFIER 


AGAIN AVAILABLE 
FROM THE ORIGINAL 
MANUFACTURER! 


Fits any studio or view camera, 5x7 or 8x10; 
8x10 back supplied with or without 5x7 
adapter. Replaces present back, numbers 
negative and, at time of exposure, eliminates 
all future worries about negative identifica- 
tion. 


Unconditionally guaranteed; may be re- 
turned for full refund if, after 10 days, you 
are not completely satisfied. 


$40 with 4-digit unit; $35 with 3-digit; 


Both plus Federal tax 


Illustrated circular on request. 


CHAN “are 


327 Main St. Orange, N. J. 
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@ Frank A. Boyle, 76, retired photographer of Mobile, 
Ala., died on April 3. Born in Atlanta, he started in 
photography in Mobile in 1903. At one time he sold 
his studio and re-established himself in Panama City, 
Fla., but after 12 years there he returned to Mobile 
and opened up again, remaining in business until his 
retirement 


Hal Reiff 


Continued from page 35 


furniture designer. The desk moves on a rail so it 
can be placed anywhere along the window wall. The 
lamp above the desk can be lowered or raised at 
will, according to the demands of any particular assign 
ment. 

The entire operation of the studio has been sim- 
plified to make it run more smoothly by advance 
planning. Because of his years of experience with the 
difficulties of running a studio that was not built for 
his specific needs, Reiff was able to design this studio 
so it would provide a better place for photographing 
as well as saving labor. The one-way viewing glass 
makes it possible for someone in the darkroom to see 
who is entering without leaving his work everytime 
the bell rings. An _ intercommunication system was 
worked out by the telephone company so that the 
phones can be answered from any part of the building, 
while buzzers ring in all the working areas when a 
call comes in, 

This arrangement is particularly helpful because, 
while Mr. and Mrs. Reiff do not live in the building 
(they own a home in Kew Gardens), Mrs. Reiff is a 
very important partner in the studio. She combines 
the duties of receptionist and stylist but, in the latter 
capacity, has to spend a good deal of her time prop- 
hunting away from the studio. The combination of 
intercom, buzzers and bell makes this possible, as it 
is not necessary to have someone constantly on duty 
in the reception room. 

With his new studio finally finished, many dis- 
appointing months later than he had expected it to 
be ready, Hal Reiff is not relaxing. He is busily at 
work experimenting with daylight shooting on many 
week-ends. His imposing list of clients prevents him 
from doing such hobby photography during working 
hours. Reiff does covers for magazines such as Ladies 
Home Journal, Charm, Modern Bride and many others. 
He also does editorial illustrations for most of the 
fashion and women’s magazines as well as Red Book 
It isn’t generally known that he illustrates advertise 
ments for Gaines Dog Food with the same success that 
he does glamour girls for Ivory Soap. But no matter 
how hard he works, Hal Reiff has never lost the love 
for photography that is usually confined to those who 
shoot for fun, not profit. His non-commercial still lifes, 
nudes and portraits are the stimulant that make his 
commercial work fresher and more exciting than that 


of the average professional magazine photographer. 





PRESENTATION 
FOR 
PHOTOGRAPHERS 











SEE YOU AT CHICAGO 
BOOTH 406 


JOHN BYRNES CO., inc. 
33 LYMAN STREET 





with the NEW, 
IMPROVED 


New ultra-modern, functional design 
© Polished stainless steel Polonium housing 
Ebony enamel handle 

= 7 Y Fits user's fingers—insures proper use 


SVB e manned 

/ Lhd, Li 7a Eliminate those gremlins of the 
ak darkroom, static electricity and 
ee wins dust, once and for all with Static- 
master. Save that valuable time you 
formerly used for print spotting 
and opaquing for more profitable 
tasks in your studio or lab. Remem- 
ber, one brushing action with 
Staticmaster over the film or -sur- 
face to be cleaned, simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


=I —— ae 
ES sz 45 VERS 


Professional 
3” size 


\ , ow i ' 
a fr Ps 


lad a ae : \ 
aI L 7 ~\ 
Buy Staticmaster at your local photographic dealer's 
or sent postpaid if cash with order. 


~~ 
\ 


10179 East Rush St. 
* El Monte, Calif. 


Miss Van Delinda, well known Advertising 
executive says, “it's a beautiful way to present 
your portraits or proofs’’. Proper presentation 
will give you added prestige and increase your 
sales. These smartly styled, DISPLAY PORT- 
FOLIOS, have space for six to twelve portraits 
or proofs. Available for dry mounting or slotted 
for inserting portraits. Write for sizes and prices. 


SPRINGFIELD, MASS.” 








BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 


Photographers can now make two sales instead of one with 
America’s most beautiful baby bronzing no 


inventory to carry 
Miniature bronzed baby shoe gorgeously 
FREE plated by the original BRON-SHOE Process 
WRITE FOR YOURS AND FULL DETAILS TODAY! 


The BRON-SHOE Co. 72,,5..2°3.° 


shoe 
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SPRAGUE - HATHAWAY, INC. 


58 Day Street West Somerville, Mass. 


Serving The Professional Photographer since 1874 


Coloring Copy work Albums Photo Mounts 
Water Colors Air brush specialty Frames Custom made 
Rubbed in oils Restoration work Mouldings Folders 
Heavy Oils Reproductions Moulding-Supplies Easels 

Printing Enlargements Mats 

Retouching 

Catalogue Upon Request 


BRUNEAU rem TOO LATE TO CLASSIFY 


e PHOTOGRAPHERS — MANAGERS wanted. Experienced men and 
the finest tripod buy women, capable of managing studios for large national organ 

ization. Must be good operators and able to sell. Write 

SS eG! 'o 8) Geeoeme William Kliusner, 77 St. Paul St., Rochester 4, N. Y 8-6c 

















tubular construction EXPERIENCED PHOTOGRAPHER with reputable studio desires 
n sai aie a. ~ change. Thoroughly experienced all phases of commercial, 
cross-braced to elim- portrait photography, darkroom work and retouching Write 
inate vibration. P-81 care this journal 8-1 


UICK RETIRING — WISH to sell high class residential studio in 


wer sean small, cosmopolitan resort. Also four apartment building where 
ADJL STMENT eee ae studio has been located for years. Write only if interested 


° 1 
from 24 to 54 inches, ’ Bernard Acosta, Saranac Lake, N. Y. 8 


360 pan ning. No \ PORTRAIT STUDIO. Will sell for price of equipment, speed 
cranking necessary. 
PNEUMATIC ' 

CUSHION « MISCELLANEOUS 


Lowers camera smooth- \ THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 


lights, camera, lenses, etc. Prager, Mt. Pleasant, Pa 8-1c 








ly fely Kinley. | have been reliably informed that this little 26-page 
y; sate y- booklet, though printed in 1933, is one of the best and most 
I IGHT e practical works on this subject, and have therefore acquired the 
e's an entire balance of the edition. If you want a copy, send me 50c 
Ww eighs less than 9 lbs. in currency, not stamps and it will be sent promptly, postpaid 
DURABI E : Charles Abel, 519 Caxton Bldg., Cleveland 15, Ohio. 12-tf 


il ° . SCHOOL PHOTOGRAPHERS, attention! Have two 70mm Korona 
will last a life time. graph outfits to take 1%x2% or 2%x3% pictures and one 

oe . " ‘i Morris developing unit electrically driven, completely auto 
ase tog R DEALER OR matic, and several rolls fresh film. A steal at $300.00. Don’t 
. RITE US TODAY FOR wait, write Goll Studio, 443 Franklin Ave., Aliquippa, Pa 8-1 
COMPLETEINFORMATION 


FOR PRODUCTS CO. | QUwtTITY PHOTOS 


Philadelphia 41, Pa. You get the money — we do the work. 
Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos, negatives or art work. Glossy 
8x10’s as low as 5c each. Send now for 
free samples and price list. 


in addition to your regular portrait business MULSON STUDIO 
Now YOU, the professional photographer, P. O. BOX 1941 BRIDGEPORT, CONN. 
can take advantage of the unde?graduate 
and elementary school picture business in 
your area. The Cam-0 program is designed \ 
to supplement your income and pronde \ S “COODBYE” to leaky sinks, trays, tanks 
you with a service that pays off with real ay a oo Remon ed a — 
. robus ain an you ° 
profits. No extra help is necessary. Z much more than say ‘‘goodbye’’ to messy conditions. You 
° 3 prolong the life of darkroom utensils — save time — save 
Write! Wire! Phone! || money — save temper — and have clean, dry workrooms 


Ask your photo pply dea! f d ipti i a it 
Tl ibaa) STATES CAM-O CORP. r supply ea‘er or escriptive circulars or write 
18TH AND HOLMES STREET KANSAS CITY, MISSOURI WOLEST & DOLAN 32 Ciitomis Srecer 


SAN FRANCISCO 21 
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Treasured Above All! 


poorocrapd ALBUMS 


by #lonastery Hillf 


“QUALITY” is the word for Monastery Hill 
ALBUMS. Yes, customers see instantly that no 
lovelier setting can be had for ever-cherished 
portraits, candid photos, bridal scenes, o1 
: simple snapshots. Luxuriously leather-bound 
# 606 denpcaieidl anes in genuine Morocco or Vealskin . . . with 
lay ges hong graceful gold-leaf tooling and handsome 
Green, Brown or Ivory, Tooled moire silk lining Monastery Hill ALBUMS 
in 24 karat gold. 15 clear- match the most discriminating standards for 
view acetate packet leaves. flawless BEAUTY and CRAFTSMANSHIP. Heavy 
Size 5x ah mounting stock for maximum protection. #500 Photoview Album 
Bf y : Covers are washable and stain-proof. Priced 

right for easy sales ~~ RICH PROFITS! Stock Stocked in sizes 8x10 only 

TODAY! Other sizes available on or 

NP ; der. ‘“‘ECONOMY SPECIAL’ 

Album, equipped as our de- 
luxe bindings, with 15 ace- 
tate leaves open on plastic 
ring, in genuine top grained 


Werte, ERNST HERTZBERG &&SONS S2er oni hon ™ininen 


Brown and lvory. Minimum 
) '}rinder der 6. 
ieee Monastery Bill Bindery gel 
Since 1868 1753 BELMONT AVENUE CHICAGO 13, ILLINOIS 





2 ce OY Chee Thee ge Ge at Ott yaa ye 


PERG 


Write for Descriptive Literature 





Priced at $5.00 each 








RIDS HYPO COMPLETELY, QUICKLY 
... SAVES TIME, 
WATER, MONEY! 





Up to 80% faster hypo elimination : 5 oFf.* 

. ne “ : > # 
with BFi No.30. Through a completely new : NEUTRALIZER y so. fy 
chemical approach, BFi No. 30 now makes cea a > “s 
it possible for you to wash the fixer out of another “must”: ¢ oe 
your films and prints completely—and in BFi 20 
record time! Important economy-wise. Gal- Ho. 

i P / ree PRINT SLATTENING 

lon treats 5000 or more 8x10 prints. SOLUTION 


to condition prints 


Insures against Hypo stain and dis- pnt. 
coloration. Indispensable for permanent 
prints . . . long awaited by police and indus- 
trial photographers . . . invaluable for wed- 
ding pictures, etc. 


Order today! 
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to get the BEST... 
at the best PRICE 


These photo envelope specialties 

. . as well as all types of business 
envelopes . . . available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 


Professional 
Photographer 
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1952 


Send for 
yf 9) Lo Free 


4 athe 41, Wh Catalog 
in AVE 





EVENTUALLY 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 


Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, Pa. 








8x10 STUDIO CAMERA wanted. State make, condition, price, 
accessories. Neefus Photographers, Hudson, N. Y 8-1 


PHOTOTRADER, the best place to buy, sel! or trade professional 
equipment. You owe it to yourself to see a copy of the Photo 
trader before you make a deal anywhere else. Just drop a 
card today for a free copy to: Phototrader, Box 630A, West 
port, Conn 8-1c 
35mm, 7Omm Film Finishing. Complete, fast, reliable service 
Low prices. Ernest Spiegel, 70 Post St., Yonkers, N. Y 8-lc 


WANTED — GOLD stamping machine in good condition. Send 
details, price. Write W-34 care this journal 8-1 


HOUSECLEANING! We have some books that have been 
kicking around too long — some are overstock, some ore 
duplicate review copies. At these prices they are give-aways 
However, as we have very few (mostiy only one) of each, 
send no remittance now. Send a postcard and say you want 
such and such a book lf still available we will hold it, 
notify you by postcard and you can then send remittance 
if your postcard is not promptly answered, you'll know 
another order reached us first. Here's the list: ‘‘The Year's 
Photography’’ (R.P.S.), 1944-45 to 1950-51, complete set of 
seven issues, formerly $1.50 each — $5.00 for the set. The 
same, 1949-50 and 1950-51, one of each at 80c each. ‘*Pho 
tography in Science, Art & Industry’’ (R.P.S.), 1944 and 1945, 
formerly $1.00 each — now 50c each. ‘‘American Annual of 
Photography — 1951’ paper cover, formerly $2.00, now 
$1.00. ‘*Power in the Pacific'’ Navy photographs compiled by 
Steichen, paper cover, formerly $1.00, now 50c. ‘‘Treatise on 
the Air Brush’’ by Samuel Frazer, 1915 — rare item, cloth 
bound, original and best airbrush manual, $3.00. ‘‘Outdoors 
with the Camera’’ by Grabbe & Sherman, cloth bound, Ist 
Ed. 1941, was $2.50 — now $1.25. Same, revised edition, 
1948, was $3.00 — now $1.50. ‘*Photographic Theory’’ by 
James & Higgins, cloth, 1948, was $3.50 — now $1.75 
Collector's item ‘“‘Marton’s New Treatise on the Modern 
Methods of Carbon Printing,’’ cloth, 1905 — $3.00. Charlies 
Abel Incorporated, 519 Caxton Bidg., Cleveland 15, Ohio 8-1 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 














PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY = “ynts..e" 


circular. 
Box 113 West Toledo Statien 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 






































DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


EVAR VTE 


CONTACT ENLARGING 


BANQUET PHOTOGRAPHERS: .. isc cases in wi 


field. Get our attractive prices for DWG & SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK ... «1. «sii. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


“si DEVOLITE CORP. 


pap a: tees # 





Pre-Blot...Dry .. Straighten | 


MATTE ais is : 
ith he PAKOMATTE prver 3 | 


lis convenient matte print dryer automatically pre-blots the prints, 
aightens and flattens them as they travel in a straight line and 
yund easy curves, dries them evenly and rapidly. Prints 
ver come in direct contact with heated metal surface .. . 
ral quality is fully protected when you dry your matte prints 
th the PAKOMATTE Dryer. 


akes little space--heat thermostatically controlled--operates at low cost. 


the PAKOMATITE in Booths Write today . » « for illustrated 
‘13 14-15 of the P. A. of 4. Ht bulletin with complete details or ask uc 


Hae ee cee eee ee Bl your PAKO Distibutor. > — 
PAKO CORPORATION 


1010 LYNDALE AVENUE ° MINNEAPOLIS 11, MINNESOTA 
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Serice to the Profession 


High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures 


Attractive Pencil and Paste! Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of o well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List 


’ 
A PRINTED Envelope | BLUM'S PHOTO ARTS 
is GOOD advertising. Hite dad icago 
Your NAME, ADDRESS & PHONE No. BIG INVENTORY sale. Real bargains. All goods sent on 15 


printed on day trial, money freely refunded if not satisfactory. 14” Goerz 
Celor F/5.5 in barrel, $120.00; 19” Goerz Dagor F/7.7 in 

1000 45%x 6% BROWN KRAFT GUM FLAP $ 8.10 barrel, $240.00; 12” Carl Zeiss Tessar F/4.5 in barrel, $125.00; 
1000 5Y%x 7% BROWN KRAFT GUM FLAP 9.40 28” Carl Zeiss Tessar F/4.5 new, $300.00; 10%” Schneider 
1 1 Xenar F/4.5 in Compound shutter, $100.00; 10%” Schneider 

1000 8'x10'%, BROWN KRAFT GUM FLAP 15.95 Xenar F/4.5 in barrel, $90.00; 13” Cooke F/5.6 in barrel, 
All Prices F.0.B. N.Y. diffusion device, $60.00; 18” rapid rectilinear F/8, $30.00; 

19” Heliar F/4.5 in barrel, $175.00; 8%" Steinheil Unifocal 

Also available: F/6 in barrel, $40.00; 12” Bausch & Lomb Protor F/7.7 


. combinations 12”, 19” and 23'2”" in Betax shutter, $135.00; 
NEG. PRESERVERS @ GLASSINES ® PHOTOMAILERS 6" Carl Zeiss Tessar F/4.5, $40.00; 8%" C. Z. Tessar F/4.5 


in barrel, $75.00; 8%" Carl Zeiss Protar wide angle Ser. V 

SEND YOUR ORDER IN TODAY! F/18, $40.00; 8%” Hugo Meyer F/4.5 in Compound shutter, 
$125.00; 16%" Ross Xpres F/4.5 in barrel, like new, $200.00 

12” Bausch & Lomb IC Tessar F/4.5 in Betax shutter, $150.00; 


14” Goerz Dagor F/7.7 in barrel, $165.00; 12” Schneider 
CU PU PMELDLEREMAMIDALIEM — Xenr £/4.5 in borvel, $100.00, 15° Corl Zeiss Unor F/3 5 

in barrel, $150.00; 19” Goerz Celor F/5, $140.00; 17” Voigt 
TFT WEST 32k NEW WORK: 19 lander Collinear F/6.3, $150.00; 14” Ektor F/6.3 in barrel 
like new, $160.00; 14” Goerz Celor F/5 in Universal shutter 
$130.00; 16” Goerz Berlin Hypar F/4.5, like new, $225.00 
10” Bausch & Lomb IC Tessar, coated, F/4.5, new, in barrel 


$135.00; 10” Ilex Paragon F/4.5, new, in barrel, $105.00 
Hundreds more. State requirements. Send for list of lenses 
= Fifty years without a displeased customer. Joseph Smith, 735 


Fulton St., Brooklyn 17, N. Y 8-1 


PHOTO MEDALLION plant for sale. Very reasonable. Write G-15 
care this journal. 8-1 


FOR SALE — E.K. 8x10 2D camera with 5x7, 3%x5 backs, 
nt Packard shutter in case, like new, $95.00; Ansco home portrait 

stand, $25.00; 12” Goerz Dagor F/6.8 in barrel, $1465.00; 

The NEW Keith HEAV y. 9%" Goerz Dagor F/6.8 in barrel, $110.00; 7” Goerz Dagor 
F/6.8 in Compur shutter, $90.00; also other items. Write to 

DUTY PRINTING FRAMES L. Shabazian, 2621 10th St. N., St. Petersburg, Fla 8-1« 


EKTACHROME PROCESSING: Highest quality professional work 
Film handled carefully. Fast service. 2V%ax3%s, 45¢; 3Vsx4\a, 55« 
4x5, 60c; 5x7, 75c; 8x10, $1.25; roll film, $1.25. Minimum 


sheet film order, $2.00. AAA Color Laboratories, P. O. Box 
1877, Milwaukee 1, Wis 8.1 


i 

















We Pay HIGHEST PRICES 
FO 
Used, Rineaston Safety Films 
WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 














Steel-to-steel clamps — no wood to break. Four 
handy sizes: 5x7 ($4.95), 8x10 ($6.95), 11x14 SALON OIL PORTRAITS 


($9.50), and 16x20 ($14.95). Portraits of distinctive quality; life like color and texture— 

paces 4 executed entirely in heavy brush work and giving a full oi! 
Distributed Exclusively By — appearance. Most effective results on your QL, L or tapestry 
papers. 


GARDEN & WILLIAMS DOROTHY CARVER STAFFORD 


Telephone Glens Falls 2-7025 
3266 W. PICO BLVD. LOS ANGELES 6 41 W. Notre Dome St. Glens Falls, N. Y 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 








Organizations Dates City Headquarters For Information 
Hotel Write 

Photog. Assn. Aug. 25-29 Chicago, Il. Conrad Hilton Charles Zahn, Exec. Mer. 

of America 152 W. Washington Ave., 


Milwaukee 3, Wis. 





Rocky Mountain Sept. 7-9 Denver Albany Ken. Ball, Sec., 
Prof. Photog. Assn. Casper, Wyo. 





Biological Sept. 10-12 New York City New Yorker Lloyd E. Varden, Nat. Sec., 
Photog. Assn. 533 W. 57th St., 


New York 19 





Photog. Assn. of Sept. 14-16 Boston Kenmore 


Anton Hanania, Sec., 
New England 


26 Emerson St., 
Newton, Mass. 








Montana Sept. 19-20 Boulder Diamond S Ralph R. Osborn, Sec., 
Photog. Assn. Ranchotel Sidney 
Prof. Photog. Assn. Jan. 18-19, New Orleans Monteleone Calvin Blue, Sec., 1016 
of Louisiana 1953 


Johnson St., Lafayette 























Photog. Assn. of Feb. 22-24 Lansing Olds Frank LeClear, Sec-Treas., 
Michigan 508 Hollister Bldg., Lansing 
Southwestern Apr. 19-21 Fort Worth Texas Moreland Herring, Sec., 
Photog. Assn. 417 W. Main St., 
Waxahachie, Texas 
Illinois May 17-18 Peoria Pere G. H. Pilon, Sec., 
Photog. Assn. Marquette 208 N. Neil St., Champaign 
Prof. Photog. Assn. April 21-23 Wichita Broadview Jerry Rogers, Sec., 
of Kansas 1420 E. 2nd St., Wichita 
PHOTOGRAPHS IN QUANTITY — 8xIU glossies as iow as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn HELP WANTED 
down quantity orders. We do the work — you get the money. : f s 
Send today for free samples and complete price list. Satistied The insertion of cn Gdvertisement under “Help Wanted‘’ 
customers from coast to coast since 1936. Muison Studio, P. O. carries with it the obligation on the part of the employer 
Box 1941, Bridgeport, Conn. 2-tf to answer every response to his advertisement, if only with 
CANDID WEDDING photographers, let my proven promotional —— ond to peturn eee of WOFK, etc., promptly. 
a @ publishers will appreciate being advised when employ- 
method help to increase your wedding business. Describing from ats dull 40 ‘accord tts “ é ar 
the prospect contacting to the attractive packaging, this offer WS courety 16 employess. 
includes shooting, processing, pricing, details, along with 12 











8x10 sampie prints of the photographs illustrated in our mail- 


ing bookiets, and the exclusive use of the mailing booklet PHOTOGRAPHERS, PROOF passers and upervisors (male or 
entitled, ‘‘So You're Going to be Married.’' Sold to one female) needed in various parts of the United States, All 
photographer in each area on a first-come, first-served basis. positions permanent. No traveling except for supervisors. Many 
This method will prove increasingly valuable to your business. employee benefits Give past employment record, salary 
Write for complete information to Telack Studio, 3090 Main expected and enclose recent photograph in first letter. Wallace 
St., Buffalo, N. Y 7-3 Studios, San Angelo, Texas 8-1 
LOW-COST PHOTOMOUNTS from manufacturer without dealer PHOTOGRAPHER WANTED. One of the largest military pub 
markups. Attractive woodgrain gray, 3x5, $3.00/100, $29.00/ lishers has opening for three photographers. Must be free to 
1000. Rich maroon, feather-edged, $3.80/100, $34.00/1000 travel. Automobile and experience necessary. Salary, expenses, 
Most sizes in stock. Free samples. Gray, 5x7, $4.80/100, plus commission and bonus arrangement. Opportunity for 
$45.00/1000. Maroon, 5x7, $5.60/100, $50.00/1000. Discounts advancement. We are only interested in men who want a 
2% to 10% F.O.B. here. Penn Photomounts, Glenolden, Pa. permanent connection. Send complete personal history to 

“4 iets . 4 7/3¢ G-99 care this journal. 7-2 








Low Priced School & Club Folders 
PHOTO MOUNT 


Send $2.00 for large variety sample 
assortment folders and easels. 


Musical, Non-Musical, 
Wedding, Baby, etc. 


PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
; . @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 
Stereo 


Price Lic OSBORNE LABORATORIES JOSEPH ROBIN 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 
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GET ACQUAINTED... 
with EDWAL Liquid 


ORTHAZITE 


Sample Bottle Only 25c 


® To add 20% to the life of your paper 


developer . . . ADD ORTHAZITE (1 oz. 

per gal. solution). 

To get blue blacks on contact papers 

. . » ADD ORTHAZITE instead of bromide. 

To salvage outdated paper ADD 

ORTHAZITE (to prevent fog). 

To get finer grain from any developer 

. . » ADD ORTHAZITE (3 to 6 cc per qt.). 
Treat your 
convenient 


developer with inexpensive, 
Edwal Liquid Orthazite. 
4-0z. bottle, 50c Quart, $1.45 


Send 25c for trial bottle to: 


EDWAL SCIENTIFIC PRODUC 
CORPORATION 


Dept. P 4 s Ringwood, Illinois 








of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


a> 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 
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CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 


JERSEY CITY, N. J 

















Black, Gray or White 

Roller BACKGROUND 
eed melaaa! 6-Ft. width x 96” High $19 
With 2-Portable Stands $34 

(seamless cloth to 150”) 

nexpensive Draw Ba 

ack. Velour, Monks or Rey 
nd sizes. Pric Samples) 

CAMDEN ARTCRAFT CO 
180 N. Wacker Dr., Chicago 6 








A LARGE well 
two immediate 


established photographic organization 
openings: 1 School representative 
executive calibre experienced selling quality school 
Also experienced in school group photography 

opportunity for personable, ambitious man with 

managerial ability. Largest school business in 
and have facilities for unlimited increase in 
manent position. Good salary plus commission. 2. Commercial 
photographer. Thoroughly experienced in all phases of 
mercial and darkroom work. Excellent opportunity for advance 
ment for with creative ideas who can meet the 
public well. Five-day, 40-hour week, time and one-half for 
overtime Permanent position Good salary Increases a 
merited. Our company offers many employee benefits, includ 
ing paid vacations and holidays, paid hospitalization, life 
insurance and surgical benefits, pleasant working conditions 
and modern laboratory and equipment. We advance our own 
people whenever possible. If you are qualified for one of 
the above positions, write giving all possible details of both 
personal and professional status, also photograph if available 
to Osborne Photographers, Miami Building, Cincinnati 2, 
Ohio. 8-1 
WANTED YOUNG 
leading commercial 
St., Chattanooga, 

RECEPTIONIST — well established general 
chiefly engaged in society bridal work. Duties include telephone 
solicitation on bridals. Car necessary. Excellent 
industrious individual. State qualifications in full 
if possible. John Howell, 30 Green Bay Road 


now has 

Man of 
contracts 
Unlimited 
sales and 
vicinity now 
volume. Per 


com 


active man 


commercial photographer Chattanooga 
studio. A. Chas. Hinkle, 118% €E 8th 
Tenn 8-1 


portraiture studio 


position for 
Send photo 
Winnetka, fli 
8-1 





STUDIOS FOR SALE 


AN OPPORTUNITY to buy a going 
would cost to start a new one. This studio has 
constant operation for 104 years in New 
area of approximately 50,000 population, For 
tion write K-68 care this 





studio for less than it 


been in 
England n an 
further informa 
journal 8-1 


442 0 ae 
FINE-AND INEXPENSIVE 


Metal-Photo-Frames 


GUARANTEED 100° 
alia 


¢ PICTURE FRAME MOULDINGS 
* PICTURES, FRAMES;.AND MIRRORS 


White Jor FREE Catalogs 


MANUFACTURED BY 


GEORGIA .ART\ SUPPLY. COMPANY 


280 GARNETT ST., ATLANTA 3, GA. 








AKRON, OHIO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 





MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Streat 


AUSTIN 21, TEXAS—Capita/ 2428 Guadalupe 
Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. 


BALTIMORE 24. MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 





Photo Supplies, 





inc., ~309 North 




















CHICAGO 2, ILL.—Eastman Kodok Stores Co., 133 North Wo- 
bash Avenve. 


CHICAGO, iLL. —Mid- West” Photo Seely. PR 7 East Adaiia 


Street. 





CHICAGO 6, ILL. —Norman-Willets Co., 316 West Washington 
Street. 

CINCINNATI, OH!|O—Eastman Kodak Stores, bie; 27 West 4th 
Sow 

DALLAS, 

reat 


TEXAS— Sestnen Kodak Stores, 
Box 1710. | Lae 
DENVER 2, COLO. einen Kodak Stores, 
fornia Street. 
INDIANAPOLIS 9, 
Capitol Avenue. 


‘hn. 2012 N. Akard 
Inc., 1635 Cali- 


IND.—The H. Lieber Company, 
KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
_ Street. 


Los ANGELES, CALIF. nll Kodak Stores, Inc., 
_ Hill. Street. 


MEMPHIS, TENN. othe 


South Court Avenue. 


643 South 
Memphis Photo Suoply Co., 123-125 


MODERN EQUIPMENT. Portrait and commercial studio, Ohio 
city 7,000. A good spot for a good man. $8,000.00 takes 
everything. Write K-66 care this journal. 7-2¢ 
NORTH CAROLINA — Portrait, 
tation, fully equipped, established 15 years. 100,000 popula 
tion, colleges, good business. Priced low for quick cash sale. 
Write W-28 care this journal. 7-2 
PORTRAIT — COMMERCIAL 
years, prosperous 45,000, large drawing 
crea. Write K-67 journal. 7-3¢ 
GROUND FLOOR studio in air conditioned building with lease 
Reason for selling, widow cannot cope with help situation 
Location, Oklahoma City. Write R-68 care this journal. 8-1 
STUDIO — CAMERA shop; good growing town Southwest Vir 
ginia. 90 days’ receipts will pay for it. Fully equipped, low 
inventory. Ideal for couple. Full information on request. Box 
328, Salem, Va 8- 


commercial studio, best repu- 


ground 
mid-western city 
care this 


floor location sixteen 


1 
MODERN OHIO studio in college town with rich rural drawing 


area. Good location; low rent with lease. Fine equipment 
including speedlights. Write W-35 care this journal. 8-1 
PORTRAIT STUDIO in lowa town of 6,000. Owner retiring. 
Good business. Or will take active partner. Write G-14 care 
this journal. 8-1 





YORK PHOTO MOUNT FOLDERS 
ARE PREFERRED BY PROFESSIONALS! 
Convince yourself of the fine quality and low price 
on our book folders . . . 

Send $1.00 For Complete Sampler Kit Ppd. 
This amount is credited to your account, if your 

future order amounts to $10.00 or more. 
Request FREE price list. 

YORK PHOTO MOUNT, INC., (Manufacturers) 

140 W. 22nd St., N. ¥. 11, N. ¥., WAtkins 9-2815 





MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, inc., 114 
South 5th Street. te eee 

NASHVILLE 3, TENN.—Geo. C. 
Street. ee Tee se is gies aco Wee Mee 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. a ai 7 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. : 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. : Ope 

NEW YORK CITY—George Murphy, Inc., 57 East 9th Street 

NEW YORK CITY—Willoughby‘s Inc., 110 West 32nd Street. 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. eee 

PITTSBURGH 22, PA.—Eastman Kodak Stores, 
Street. 


PITTSBURGH 22, PA PA.—Liberty Photo Supply, 436 Wood Street 





“Dury Company, 420 Union 

















Inc., 606 Wood 





ST. LOUIS 2, MO.—W. Schiller & Co., 

SAN ANTONIO, 
nue . 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, 
Avenue 

SYRACUSE 2, N. Y.—Francis 
Warren Street. 

TOLEDO, OH!IO—George L. Kohne, 
WASHINGTON 1, D. C.—Fuller 
Street, North West. = 
WICHITA, KANS.—Lowrence Photo Supply, Inc., 409-411 
Douglas. oe AY a aes 
WASHINGTON 4, D. C.—B8renner Photo Co., 933 Pennsylvania 

Avenue, North West. 


Inc., 1101 Clark Ave 


TEXAS—Southwest Photo “Supplies, 403 Ave 











WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 





Hendricks Co., Inc., , 339 South 





Inc., 602_ Summit Street 
& d‘Albert, 815 Tenth 





Inc., 





West 





BEST KNOWN studio in state of Indiana, established over 40 
years, same location, same _ family Never net less than 
$12,000.00 and as much as $50,000.00. You can do as 
much business as you are willing to promote. Contracts this 
fall will gross over $25,000.00. Price $25,000.00. Write D-45 
care this journal. 8-1 
STUDIO IN central Ohio college town. Established 1933 
Excellent location. School and college contracts. Small roll 
film plant optional. Green's Studio, Westerville, Ohio 8-1 
STUDIO FOR younger man, once-in-lifetime opportunity, my 
modern portrait and general photography business is yours on 
a pay-as-you-go basis Will guarantee good living now 
Priced way below cost. Qualifications must be good refer 
ences, ability and experienced wife receptionist, colorist, give 
full time. Write fully and truthfully first letter. The Dean 
Studio, 768 US Highway 101, Encinitas, Calif 8-1 


COPY RESTORATIONS 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 

Much better to accept each job, 
add your profit, and collect! 


send it to us, 


Write for illustrated price list 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED 
word; Minimum charge $2.00 


Ten cents (10c) per 


ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 


Minimum charge $3.00 


FOR ANSWERS IN OUR CARE: Add five words plus 50c addi 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 


in box number advertisements 
CASH MUST ACCOMPANY ALL ORDERS 


HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Count each word or number including name and address and 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 


Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15 
Ohio 








BECAUSE OF death of owner, well established successful 
portrait studio, in city of 20,000 with drawing population of 


50,000. Excellent clientele, ground floor 


location, low over 


head, high returns. Situated in Pacific Northwest. Write The 
Flower Studio, 217 E. Wishkah St., Aberdeen, Wash B-1c 





RETOUCHING AND COLORING 





EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 


4 


4.tf 


NESSEL RETOUCHING is better — leaves character in. Try 


me and see. Paul A. Nessel, 1033 Erie 
{A suburb of Chicago) 


RETOUCHING — RATES scaled to match 


St., Oak Park, Ii! 
7-2¢ 


your work require 


ments. Jane Sheehan, 736 Cloverdale Road, Montgomery, Ala 


B-1c 


EXPERIENCED RETOUCHER. | will not distort character and 
am able to take care of almost any correction, and also expert 


in restoring photographs by the airbrush 


| would like to 


prove to you. Benjamin Oricchio, 140 Grand St., Waterbury, 


Conn 


NEGATIVE RETOUCHING — First class 


8-1c 


work. 3x5, 50c. All 


corrections, prompt service. Gerda Jablon, 654 Boyd, Spar 


tanburg, S. C 
CUSTOM RETOUCHING for professional 


Personalized attention. Skillful corrections 


8-1c 
photographers only 
Send sample and 


state requirements. Planet Retouching Service, 89 Sigourney 


St., Dept. P, Hartford 5, Conn 


8-3c 


PROFESSIONAL RETOUCHING. Year around service for a few 
studios. Send for price list. Harold Bettendorf, Box 306, West 


Bend, Wis 

COLORIST. GET your Christmas coloring 
years experience. Samples and prices on 
service plus mail time. Color by Kathy, 
Colo 


8-1¢ 
lined up now. Ten 
request. Three day 
3717 Eliot, Denver, 
8-1c 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted"’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











VACATION SUBSTITUTE — 25 years experience portrait and 
commercial. Past owner. Will fill in any job anywhere. Write 
T-47 care this journal. 8-1c 
EXPERIENCED PHOTOGRAPHER, industrial (engineering back 
ground), commercial or portrait. 15 years in the field. Desire 
position with reputable industrial concern or studio. Write 
E-14 care this journal. 8-1 
MILITARY SPECIALISTS — Mon-wife team, 16 years experience 
Sales, shooting, processing — portraits, groups, composites, 
home portraits. Know Portrait, Graphic, Banquet and Cirkut 
and Beattie Portronic cameras. Educated people of highest 
integrity, know military work as few people know it. Write 
F-59 care this journal 8-1 
PHOTOGRAPHER -—- MANAGER with long, experience in 
leading portrait studios, first quality work and outstanding 
background, desires change. Write C-75 care this journal 8-1 


EXPERIENCED PHOTOGRAPHER-manager with reputable studio 
desires change. Thoroughly experienced al! phases of portrait 
photography, darkroom work, etching and retouching Write 
B-40 care this journal 8-1 
PHOTOGRAPHER-MANAGER, of unusual ability, valuable exper 
ience in high-priced studios. Write W-36 care this journal. 8-1 
THOROUGHLY EXPERIENCED in portrait photography — oper 
ating, processing, retouching, also painting and selling. Versa 
tile and adaptable. Write W-37 care this journal 8-1 





MIDG-O! 


@ It dries Glossy as well as 
Matte prints on ferrotype 
tins® without scorching. 


Dries prints up to 11x14 
size and dries them flat. 


Dries a full load of 50 
8x10 or 400. 3x5 in one 
hour, with no steady at- 
tendant necessary. 
The cabinet is made of 20 
gauge steel and painted a 
light brown crackle finish 


® Simple to operate. 


MIDG-O CO. 





A DRYER WITH A DRYING PRINCIPLE LONG RECON- 
IZED AS FAR SUPERIOR TO ANY OTHER, BECAUSE 


8863 Avis 


@ Two dryers in one — 
Inexpensive to operate. 


No furled edges — No 
blisters. 


Same drying time on 
damp muggy days. 


Takes only 14x24” of 
space. 


*Does not include tins 


See Your Dealer or Write 


Patented ONLY $79.50" 
Detroit 9, Mich. 
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retoucher is ... you can increase the retouch- 


ing capacity of your shop, do a 


j better, smoother retouching job 
an expert on the | 


and make more satisfied 


tomers with the Adams Retouc 
° ° ing Machine. 
A DAM S retouching machine 
5 


Here are some of the features thaf 
make the Adams Retouching Machine 
a profit-maker everywhere it is used. 


Fastest, smoothest retouching or 
etching, even for beginners 
Oscillation confined to negative car- © 
rier only 

No diffusion necessary on enlarge- 
ments 

Smooth, horizontal movement — no | 
stipple 


AGAIN ...the famous Winona | 
School of Retouching chooses the | 
Adams for its 1951 classes in Kansas | 
City! | 
Thousands of enthusiastic owners have turned retouching Order 2 oz. bottle of the new 
losses to profits — and so can you! Investigate the ese —— Fluid with 
Adams Machine TODAY! Write for free folder. $135 eed aye ida tas S.A 
—— See us at our booth at the Chicago Convention : — y ee 

° ° 737 LINCOLN $1 MAYFAIR STUDIO 

. Adams Retouching Machine Co. 2.c°3.S" | z32:maoison?as 


NEW YORK, N.Y 








Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base —— facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 

The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All units use FT-403 G-E Flash- 
tubes and 60-watt T-615 Modeling 
Lamps. 


Licensed under Edgerton, Germeshausen 
& Grier patents 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


Youngstown 1, Ohio 


See us in Booth A at Chicago — right beside the entrance steps. 
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For the WEDDING PHOTOGRAPHER — Stereo is the 
one sure way to increase your sales and your profits. 
Stereo costs you less. It eliminates time consuming dark- 
room work. The luxurious Holson Stereo Wedding 
Album gives you the most attractive wedding package 
ever offered—a breathtaking album no bride can resist. 


HOLSON STEREO 
SLIDE BINDERS 


For EVERY PROFESSIONAL PHOTOGRAPHER—Stereo 
opens hundreds of new sales opportunities. Now you 
can actually mount a complete roll of Stereo film in 
less than ten minutes with the new unbreakable Holson 
Stereo Binders. You save time and money. You get 
the finest Stereo Binder made and, as an extra fea- 
ture, you can have your name gold stemped on every 
slide. See it today. 


HOLSON 
STEREO 
WEDDING 
ALBUM 


Model 30-100 


This is the only album of its kind. It includes the 
exclusive Holson ‘‘wedding white’ self illuminated 
Stereo viewer. The unique, cushioned slide compart- 
ment permits you to vary the number of slides. Order 
the Holson Stereo Album, model 3D-100 from your 


dealer or stockhouse today. 


Here's how to “get in the know”... 


ae Write for complete information about the correct way to sell Stereo for 
weddings, a FREE sample Holson slide, and the complete Holson cata- 


Holson logue of fine wedding and photographic albums. 


Binders 
Wy 


Holson Binders, Inc. 


762 Wythe Avenue, Brooklyn 11, N.Y. 
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Conttolled Softnees 





Controlled Speed 


with the Kodak Portrait Lens 


in No. 5 Universal Synchro Shutter 


$1582 


Whether you want the pleasing softness and pearly highlights so desirable in 
portraiture ...or the crisp brilliance demanded in illustrative or commercial 
work ... it’s all obtainable with this Kodak Portrait Lens, 12", £/4.8, in the 
Ilex No. 5 Universal Synchro Shutter. With the lens wide open, 
you get unmatched softness ... stopped down, it’s sharp... in color or 
black-and-white... and the degree of softness is exactly as you see it 
on the ground glass. The shutter has six speeds, from 1 second to 1/50 
second, Time and Bulb, and is accurately synchronized for all Class M bulbs and 
for speed lights. Ask your Kodak dealer to show you the 12 


Kodak Portrait Lens in the No. 5 Universal Synchro Shutter. 
Price subject to change without notice. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


TRADE-MARK 





Fastest way to color 


Kodak Ektachrome Film 


sheets and rolls 


for Indoor or Outdoor use 








No matter what your uses for color are, you'll 
find Kodak Ektachrome Film a practical, satis- 
fying film to use. 

Shoot your pictures, and in a day, or sooner, 
you ll be viewing your transparencies. Depend- 
able processing service is now available from 
commercial processors conveniently located 
throughout the country... or, if you wish. you 
can process it yourself. And, because of Ekta- 
chrome’s fidelity. soft gradation, long scale. and 
color briiliance. you have no special lighting 
problems. Just follow your usual lighting tech- 
niques. 

Kktachrome comes in economical six-expo- 
sure roll films—120 and 620—and in sheets 
both Type B* and Davlight Type. List price. 
$1.79. Order Kodak Ektachrome Film from your 


Kodak dealer. 


Price is subject to change without notice and includes Federal Tax. 


’ N EW — Kodak Ektachrome 120 and 620 Roll Film, Type B, is 
now available. It is equivalent in all photographic respects to the 
corresponding sheet film, balanced for exposure with 3200 K lamps. 
With clear flash lamps, it offers speed and quality advantages over 
the Daylight Type used with blue flash lamps. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


TRADE-MARK 





